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Case study / students’ survey 

After successfully finishing your degree you work in a research company. Your firm received requests from 3 different customers. Your task is to collect data suitable to answer all three requests.
1. PBC (Public Bus Company):
To evaluate our transportation network we need information about the modal split of students: 
a) which students use which means of transportation to the university?
b) if they do not use public transport, why not?

2. UHSB University: 
To plan our housing facilities we need to know, where and in which types of accommodation students live and whether they would like to live on campus. Also we’d like to know what students expect from our university.
3. UHSB University: 
Additionally we want to know how the students decided to apply to our university: Which sources of information did they use and do socio-demographic characteristics (age, gender, job experience, …) make a difference?  

4. Instructor P.
Finally instructor P. wants to use example data in his Statistics lecture and thus needs to know whether the students have access to computers and statistical programs. Furthermore he wants to know about the students’ proficiency in using a spreadsheet (e.g. Excel). 
a) What might be an appropriate way (ways) to gather the necessary information?  (type of data collection)
b) Are the three problems clearly delimited from each other – or are there overlapping questions/topics?    List the possible questions to be asked. 
c) Which problems might occur while analyzing the data?
d) (   Discuss these questions in your teams. The teams are asked to briefly present their results in class  [~20 minutes teamwork]
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Task 1 (Case study 1 part 2 – task for 2nd session) / 
Presentation

Now that you know how to collect data and how to analyze them in Excel, the new situation is that you are responsible to present your results (the results of your research) to your clients. They asked you to deliver a presentation of ~ 10 minutes explaining and visualizing your findings to them, answering their question and give them useful recommendations. It is important that you deliver the most significant information that answers their original question (the case study from session 1). 

(a) Introduction: who are you, what did you do in the project

(b) After your introduction first of all describe the sample you took (sampling methodology, number of observations, frequencies, percentages, … of the ‘socio-demographics’)

(c) Make sure to define an appropriate Research question / questions
(d) Answer these research question(s) with your findings from the data (figures, graphs, but also in (key-) words). 

Outlook:

(e) Which further methods to analyze the data might be helpful to deliver further answers to the original questions?

P.S.: 

- Don’t forget to upload your presentations into our AULIS group, so all participants can access them from there and we can use them in class for the presentation. Please use either ppt(x) or pdf files. 

- please always provide one printed copy for the lecturer – in hand-out format = 6 slides per page. 
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