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1. Introduction
Most papers start with an introduction … doesn’t seem to be a bad idea … 
This (Word-) document is only an example for some technical aspects of producing an academic paper!

2. This seems to be a headline …
 xxx
2.1 … and this a subheading
xxx
Figure 2
Heading of a figure (graph, table, …) 
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Source: Don’t forget the proper source !
2.2 … and also never forget that there have to be at least two (sub) headings on each level !

xxx
Figure 3
Another graph
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Source: market.research.culture, Bremen 2008

3. Parts of an academic paper?

What are the important part of an academic paper … ??
4. Conclusion
Why not end with something like this … ??
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