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Task 1 (Case study 1 part 2 – task for 2nd session) / 
Presentation
Now that you know how to collect data and how to analyze them in Excel, the new situation is that you are responsible to present your results (the results of your research) to your clients. They asked you to deliver a presentation of 10-15 minutes explaining and visualizing your findings to them, answering their question and give them useful recommendations. It is important that you deliver the most significant information that answers their original question (the case study from session 1). 

(a) Introduction: who are you, what did you do in the project

(b) After your introduction first of all describe the sample you took (sampling methodology, number of observations, frequencies, percentages, … of the ‘socio-demographics’)

(c) Make sure to define an appropriate Research question / questions
(d) Answer these research question(s) with your findings from the data (figures, graphs, but also in (key-) words). 
Outlook:

(e) Which continuative methods to analyze the data might be helpful to deliver further answers to the original questions?
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