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 How to use this catalogue and record your choices 
 1.  Choose your elec�ves modules/course in order of preference 1 to 10 (the most important first (Number 

 1), the least important = Number 10 
 2.  Include the module or course code 
 3.  Indicate the exact number of modules/courses required and the credits required 

 4.  Students are required to a�end all scheduled classes for which they are ini�ally registered. Audi�ng of 
 courses (modules) is not permissible. 

 5.  Students may some�mes request a change of module and there may be applicable specific reasons 
 where: 

 (1)  An error by DBS has been made 

 (2)  The home college does not approve of the module, post-registra�on 

 (3)  The module has an online element which is not allowed or logis�cally possible for the student 
 to par�cipate in 

 6.  Modules marked with an asterisk have a por�on of hours allocated to live online delivery 

 Please note for modules of a technical or specialised nature specific programme entry requirements will be 
 required. 

 Number of Courses/Modules Required  <insert> 

 Choice  Title  Code 

 Example  Introduc�on to Poli�cs  A6AR004 
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 School of Business & Law - Fall Semester Op�ons 
 (For delivery from September 2024 to December 2024) 

 Year 1 

 Maths and Sta�s�cs for Business  B6AF104 
 This  module  introduces  the  learner  to  concepts  and  techniques  within  mathema�cs  and  sta�s�cs  that  are  relevant  in  the 
 modern  business  environment.  Learners  will  study  different  data  collec�on  methods  and  sampling  techniques,  along 
 with  appropriate  methods  for  summarising  and  presen�ng  data.  Learners  will  apply  various  theories  and  concepts  of 
 research  techniques  and  demonstrate  how  mathema�cal  models  can  be  applied  to  research  ac�vi�es.  The  module  will 
 enable  learners  to  cul�vate  an  approach  and  methodology  for  solving  contemporary  business  problems  using 
 appropriate mathema�cal and sta�s�cal tools. 

 Business Context & Organisa�ons  B6BU100 
 Business  Context  and  Organisa�on  is  an  introductory  business  module  for  students  in  year  1  of  a  level  8  business  degree. 
 It  introduces  students  to  Analysis  of  the  Business  Environment,  Internal  and  External,  and  each  of  the  central  business 
 func�ons,  examining  the  concerns  and  some  prac�cal  skills  of  those  func�ons,  namely;  Opera�ons,  Finance  and  Human 
 Resources  Management.  (The  marke�ng  func�on  is  examined  in  a  different  module).  It  gives  an  apprecia�on  of  the 
 importance  of  the  influence  of  the  external  and  internal  business  environment  on  business  success,  introduces 
 environmental  analysis  tools  and  models,  examines  the  contribu�on  of,  and  the  concerns  of,  the  various  func�onal  areas 
 and introduces concepts of organisa�onal change, ethics and entrepreneurship. It provides a thorough underpinning 
 founda�on for subsequent business/management modules. 

 Marke�ng Essen�als  B6MK117 
 This  module  introduces  the  learner  to  marke�ng  concepts  and  theories  that  provide  a  comprehensive  founda�on  within 
 the  marke�ng  subject  area.  Lectures  will  be  the  primary  method  of  delivery.  These  are  supported  by  tutorials  to  facilitate 
 further  discussion  of  material  and  guidance  for  self-directed  learning.  Guest  lecturers  will  be  invited  to  offer  seminars  to 
 develop the learners’ understanding of current prac�ces in marke�ng led organisa�ons. 

 IT Essen�als  B6IS117 
 In  this  module  learners  will  focus  on  the  essen�al  and  current  concepts  of  compu�ng  and  related  technologies.  Learners 
 are  given  a  relevant  approach  to  the  fundamental  issues  surrounding  the  world  of  compu�ng  through  a  balance  between 
 theory  and  the  applied  learning  of  these  topics.  Learners  will  build  prac�cal  skills  in  databases,  spreadsheets  and  web 
 technologies.  They  will  also  appreciate  the  role  that  computer  technologies  have  played  in  facilita�ng  the  evolu�on  and 
 development of business systems and the legal and ethical issues that have emerged through this process. 
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 Economic Perspec�ves  B6AF112 
 The  module  is  designed  to  expose  students  to  the  various  economic  perspec�ves  exis�ng  in  the  world  today;  to 
 understand  as  to  why  certain  powers  are  more  in  favour  of  the  free-market  approach  austerity  to  the  government 
 interven�onist  (quan�ta�ve  easing)  approach  or  vice  versa;  students  will  also  apply  the  theore�cal  frameworks  learnt  to 
 any  industry/economy  to  enable  them  to  have  a  sophis�cated  view  of  the  major  changes  taking  place  outside  the 
 classroom. 

 Learning to Learn  B6LL100 
 This  module  is  intended  to  provide  a  transi�on  to  third-level  educa�on.  It  builds  on  learners’  previous  formal  and 
 informal  learning  and  learning  environments  to  s�mulate  reflec�on,  curiosity  and  interest  in  the  discipline  and  the 
 enjoyment  of  learning.  It  will  equip  learners  with  the  prac�cal  study  skills  and  strategies  to  adapt  and  thrive  as 
 individuals,  and  in  teams  in  a  third-level  environment.  It  will  introduce  learners  to  the  library  resources  and  IT  systems 
 and  to  academic  wri�ng  skills  required  to  present  assignments  in  an  ar�culate  format.  It  will  provide  a  basis  for  the 
 development, prac�ce and applica�on of skills and competencies in other modules. 

 Mathema�cs for Business* 
 This  module  introduces  the  learner  to  concepts  and  techniques  within  mathema�cs  and  sta�s�cs  that  are  relevant  in  the 
 modern  accoun�ng  and  finance  environment.  Learners  will  study  different  data  collec�on  methods  and  sampling 
 techniques,  along  with  appropriate  methods  for  summarizing  and  presen�ng  data.  Learners  will  apply  various  theories 
 and  concepts  of  research  techniques  and  demonstrate  how  mathema�cal  models  can  be  applied  to  research  ac�vi�es. 
 The  module  will  enable  learners  to  cul�vate  an  approach  and  methodology  for  solving  contemporary  business  problems 
 using appropriate mathema�cal models. 

 Founda�onal Academic Skills* 
 This  module  provides  the  learners’  with  knowledge  of  the  behaviour  required  to  transi�on  into  third  level  educa�on. 
 The  module  builds  upon  exis�ng  learning  and  equips  the  learner  with  the  skills  required  in  an  academic  and  the  business 
 context.  This  module  provides  learners  with  the  prac�cal  strategies  to  thrive  both  as  individuals  and  in  teams  in  a  third 
 level  environment.  The  module  is  specifically  designed  to  develop  the  following  skills  and  competencies:  academic  and 
 referencing, the ability to operate in groups, and the techniques of effec�ve public speaking. 

 Principles of Accoun�ng  B6AF111 
 This  module  equips  learners  with  the  ability  to  prepare  and  understand  basic  financial  statements  for  business  en��es, 
 as  well  as  developing  a  fundamental  knowledge  of  the  underlying  principles  and  concepts  rela�ng  to  financial 
 accoun�ng. 

 Introduc�on to Cloud Compu�ng  B6IS118 
 This  module  will  develop  learners’  technical  knowledge  in  the  applica�on  of  cloud  compu�ng.  Learners  will  gain  an 
 understanding  of  the  fundamental  concepts  and  architecture  of  cloud  compu�ng.  They  will  learn  about  the  key 
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 stakeholders,  technologies,  products,  services,  pla�orms  and  applica�ons  that  enable  cloud  compu�ng.  An  evalua�on  of 
 the  benefits,  challenges,  and  risks  of  implemen�ng  cloud  compu�ng,  including  security  threats  and  how  to  mi�gate 
 against them. 

 Informa�on and Communica�on Technology Essen�als  B6IS110 
 This  module  provides  learners  with  an  introduc�on  to  informa�on  technology  and  communica�on  technology  in  use  in 
 modern  environments.  The  module  will  provide  an  overview  of  hardware  devices  and  various  types  of  so�ware 
 available.  Communica�ons  will  be  addressed  through  basics  of  networking  and  network  architectures.  Also,  it  will  study 
 the  evolu�on  of  the  internet  and  will  provide  a  high-level  descrip�on  of  the  underlying  technology  and  techniques 
 related  to  Internet  communica�ons.  This  module  will  provide  the  founda�on  for  other  modules  in  this  programme  that 
 assume a general understanding of Informa�on and Communica�on Technology. 

 Mathema�cs and Sta�s�cs for Compu�ng  B6AF110 
 This  module  will  equip  learners  with  the  basic  knowledge  of  mathema�cal  and  sta�s�cal  techniques  which  underpin 
 several  areas  of  compu�ng.  These  areas  include  programming,  so�ware  development,  data  science,  machine  learning, 
 etc. The concepts learned in this module will help to develop analy�cal ability for decision making and problem solving. 

 Programming Fundamentals  B6IS104 
 The  aim  of  this  module  is  to  provide  a  solid  grounding  in  programming.  Learners  will  develop  the  ability  to  formulate 
 problems  logically;  to  design,  write,  test  and  document  code  through  the  development  of  programs.  They  will  be 
 introduced  to  basic  programming  constructs  such  as  data  types,  variables,  input,  output,  control  structures,  arrays,  as 
 well  as  object-oriented  concepts.  Using  an  object-oriented  programming  language  and  a  current  integrated  development 
 environment  (IDE).  To  enable  learners  to  demonstrate  understanding  of  the  planning,  design,  implementa�on  tes�ng 
 and documenta�on of real-life applica�ons through the use of sample programs. 

 Fundamentals of Informa�on Systems  B6IS111 
 The  module  introduces  learners  to  the  role  of  Informa�on  Systems  in  a  business  organisa�on.  It  focuses  on  how  modern 
 businesses  use  informa�on  technology  and  systems  to  support  management,  business  func�ons  and  ac�vi�es.  Mul�ple 
 emerging  digital  technologies  are  becoming  the  basis  of  compe��ve  strategies  that  are  having  a  profound  impact  on 
 exis�ng  businesses  and  crea�ng  opportuni�es  for  new  ones.  Various  approaches  to  acquiring  a  new  informa�on  system 
 and  selec�ng  the  approach  most  suitable  for  different  enterprises  are  examined.  Prac�cal  usage  of  key  so�ware  and 
 analy�cs to develop solu�ons that enhance business intelligence is also an integral component of this module. 

 Computer Architecture  B6IS113 
 This  module  introduces  the  learner  to  theore�cal  aspects  of  computer  science.  The  essen�als  of  computer  architecture 
 and  organisa�on  are  explored  and  how  components  such  as  the  CPU  operate  and  interact,  Memory  signals,  Data,  Flags 
 Registers.  To  give  the  student  an  Introduc�on  to  Assembly  language.  It  will  cover  fundamental  compu�ng  topics  such  as 
 circuits,  logic  gates  and  Boolean  algebra.  It  is  designed  to  support  and  enhance  understanding  by  providing  learners  with 
 prac�cal experience of implemen�ng basic programs in Python by using the Raspberry pi. 
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 Introduc�on to Legal Research Skills  B6LW106 
 This  module  is  designed  to  provide  learners  with  the  necessary  skills  to  assist  their  studies  for  the  programme.  The 
 module  will  focus  on  developing  the  skills  required  for  studying  law  and  working  as  a  legal  professional  in  rela�on  to  legal 
 research and legal and scholarly wri�ng, including the use of the law library and electronic resources. 

 IT Skills for Law  B6LW110 
 The  purpose  of  this  module  is  to  allow  learners  to  underpin  their  legal  research  with  adequate  IT  skills.  Learners  will  build 
 prac�cal  skills  such  as  keyboard,  computer  and  network  familiarisa�on,  file  management,  typing  skills,  word  processing, 
 presenta�on and spreadsheets. 

 Criminal Law  B6LW100 
 This  module  covers  the  general  principles  of  Irish  criminal  law,  the  main  offences  against  the  person  and  offences  against 
 property. It deals with all the core areas required of learners who intend to go into prac�ce. 

 Cons�tu�onal Law  B6LW104 
 This  module  is  designed  to  provide  learners  with  an  understanding  of  cons�tu�onal  law.  In  par�cular,  the  module  with 
 introduce  learners  to  the  Irish  Cons�tu�on  and  review  the  historical  developments  that  led  to  the  enactment  of 
 Bunreacht  na  hḖireann  1937.  The  primary  focus  of  the  module  will  be  on  the  organs  of  state  and  the  issue  of 
 fundamental human rights. 

 Legal Systems  B6LW108 
 This  module  is  designed  to  provide  learners  with  an  overview  of  the  key  components  and  structures  of  the  Irish  Legal 
 System.  The  module  will  introduce  the  learner  to  the  sources  of  law  within  the  Irish  legal  system.  The  module  will  set  out 
 the  structure  of  the  Courts  to  include  discussion  on  the  reliefs  available  and  the  appellate  jurisdic�on  of  the  Courts.  The 
 module will also cover vital concepts such as precedent and the rules of statutory interpreta�on. 

 Contract Law* 
 This  module  is  designed  to  give  learners  a  clear  grounding  in  the  law  rela�ng  to  the  crea�on,  enforcement  and  discharge 
 of contracts in Ireland. 

 Please  consult  your  Student  Advisor  for  approval  for  all  courses.  All  courses  are  run  subject  to  demand.  Dublin  Business  School  reserves  the 
 right  to  alter  or  withdraw  any  of  the  courses  or  programmes  described  in  this  document.  While  every  effort  has  been  made  to  ensure  the 
 informa�on contained in this document is correct, the College is not liable for any errors and omissions. 
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 Business Environment  B6BU104 
 This  module  introduces  learners  to  external  environmental  analysis,  organisa�onal  structure  and  organisa�onal  culture. 
 Students  will  also  look  at  the  concerns  of  the  main  organisa�onal  func�ons:  opera�onal,  financial,  marke�ng  and  human 
 resource  management.  The  importance  and  influence  of  the  context  of  business,  how  business  is  organised,  and  the 
 contribu�on  of  the  various  func�ons  will  also  be  studied.  It  gives  a  basic  awareness  of  some  legal  constraints  and  issues 
 in business. 

 Digital Media Skills for Business  B6BU106 
 Learners  will  build  prac�cal  skills  in  file  management,  word  processing,  desk-top  publishing,  presenta�on,  spreadsheet, 
 so�ware  tools.  Learners  will  format  and  publish  content  for  both  tradi�onal  print-based  media  and  digital/social  media. 
 They will also iden�fy key compu�ng technologies. 

 Fundamentals of Accoun�ng  B6AF103 
 This  module  equips  learners  with  the  ability  to  prepare  and  understand  basic  financial  statements  for  sole  traders  as  well 
 as  developing  a  fundamental  knowledge  of  the  underlying  principles  of  financial  accoun�ng.  Learners  will  also  gain 
 knowledge in calcula�ng and processing periodic adjustments to financial statements in line with GAAP. 

 Fundamentals of Marke�ng  B6BU108 
 This  module  introduces  the  learner  to  basic  marke�ng  concepts  and  theories  that  provide  a  broad  founda�on  within  the 
 marke�ng  subject  area.  Lectures  will  be  the  primary  method  of  delivery.  These  are  supported  by  tutorials,  seminars  and 
 visi�ng  speakers  to  facilitate  further  discussion  of  material  and  to  encourage  self-directed  learning.  Marke�ng 
 prac��oners  will  be  invited  to  offer  briefs  to  develop  the  learners’  understanding  of  current  prac�ces  in  marke�ng  led 
 organisa�ons. 

 Business Maths  B6AF101 
 This  module  introduces  learners  to  a  set  of  widely  applicable  quan�ta�ve  skills  for  use  in  relevant  business  situa�ons. 
 The  material  provides  the  founda�ons  for  other  areas  on  the  programme  where  numeracy  is  required.  The  assessment 
 will  include  a  spreadsheet  (e.g.,  Microso�  Excel)  assignment  which  is  undertaken  in  conjunc�on  with  the  IT  Skills  for 
 Business module. 

 Organisa�onal Behaviour  B6BU116 
 The  module  gives  learners  an  opportunity  to  focus  on  being  be�er  people  managers,  and  colleagues,  and  team  players 
 by  helping  them  understand  why  people  behave  the  way  they  do  in  organisa�ons,  or  in  the  workplace.  The  module  will 
 offer  the  Organisa�onal  Behaviour  theory  underpinning  modern  management  prac�ce.  It  will  highlight  individual,  group 
 and  contextual/organisa�onal  influences  on  workers  performance  and  sa�sfac�on  in  organisa�ons,  and  the  rela�on  of 
 those  influences  to  certain  metrics  or  outcomes  or  behaviours  in  which  the  organisa�on  is  interested.  It  will  highlight 
 prac�cal  uses  and  applica�ons  of  this  knowledge  which  can  be  brought  to  the  workplace,  e.g.,  diagnos�c  and  solu�on 
 design skills. 

 Please  consult  your  Student  Advisor  for  approval  for  all  courses.  All  courses  are  run  subject  to  demand.  Dublin  Business  School  reserves  the 
 right  to  alter  or  withdraw  any  of  the  courses  or  programmes  described  in  this  document.  While  every  effort  has  been  made  to  ensure  the 
 informa�on contained in this document is correct, the College is not liable for any errors and omissions. 
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 Applied Digital Skills for Business  B6BU111 
 Learners  will  further  develop  and  deepen  their  digital  skills  developed  in  Applied  Digital  Skills  for  Business  in  Stage  one. 
 Learners  will  apply  their  skills  to  develop  op�mal  database  and  spreadsheet  solu�ons  for  given  scenarios.  Learners  will 
 contextualise  the  role  that  applied  digital  skills  play  in  enabling  business.  They  will  inves�gate  the  legal  issues  and 
 responsibili�es  that  have  emerged  for  data  controllers  and  apply  techniques  to  validate  and  control  data  entry  in 
 applica�ons.  Learners  will  learn  how  to  secure,  and  audit  data  stored  in  applica�ons  and  consider  some  of  the  ethical 
 concerns in database design. 

 Cri�cal Thinking Skills  B6BU115 
 This  module  aims  to  develop  skills  and  competencies  in  cri�cal  reading,  wri�ng  and  thinking  and  in  so  doing,  promote 
 awareness  amongst  learners  of  the  importance  of  disciplined  reading,  wri�ng  and  thinking.  It  has  been  designed  to 
 specifically  support  the  learner  in  the  development  of  a  disposi�on  for  good  reasoning  and  evidenced-based  thinking 
 along  with  the  technique  of  effec�ve  public  speaking  aiding  good  communica�on  in  verbal  and  wri�en  formats  in  a 
 variety  of  contexts.  This  module  builds  upon  exis�ng  learning  and  equips  the  learner  with  the  skills  required  in  an 
 academic  and  the  business  context.  This  module  provides  learners  with  the  prac�cal  strategies  to  thrive  both  as 
 individuals and in teams in a third level environment. 

 Digital Content & Media Tools  B6DM102 
 Digital  literacy  and  content  crea�on  are  key  skills  for  a  young  professional  wishing  to  add  value  to  a  marke�ng  or  sales 
 office  in  the  general  business  or  the  tourism  areas.  This  module  will  allow  students  to  discover  how  social  media, 
 companies’  digital  strategies  work  (and  don’t  work).  Secondly,  learners  will  create  a  fully  func�oning  website  crea�ng  a 
 website  and  content,  use  SEO  (Search  engine  Op�misa�on),  use  basic  HTML  editor,  embed  audio  and  video  and  link 
 through social media (Facebook, LinkedIn). 

 Irish Society & Economics  B6EC101 
 This  module  is  designed  to  give  interna�onal  students  a  comprehensive  introduc�on  to  Irish  society  and  economics.  The 
 module  provides  an  introduc�on  to  Irish  culture  and  society  before  examining  the  historical  background  in  some  detail, 
 paying  special  a�en�on  to  the  dynamic  ways  in  which  the  past  affects  the  present.  The  module  then  looks  at  social 
 change  in  the  more  recent  history  of  Ireland  before  turning  to  the  Irish  economy.  In  considering  the  Irish  economy, 
 students  will  learn  about  the  structure  of  the  Irish  economy  in  the  context  of  Ireland  since  independence,  paying  special 
 a�en�on  to  European  Union  membership,  interna�onal  rela�ons,  the  Cel�c  Tiger  years  and  the  period  a�er  the  Bailout 
 of  the  Irish  economy.  The  content  is  sensi�ve  to  and  engaged  with  the  fact  that  we  are  dealing  with  ‘live’  informa�on  as 
 regards such key issues as Brexit and Ireland, and the on-going effects of the Covid-19 crisis on the Irish economy. 

 Event Planning and Opera�ons  B6MK120 
 Event  Planning  offers  varied  and  growing  career  opportuni�es  ranging  from  planning  a  small  business  conference  to 
 master  planning  a  major  music  fes�val.  This  module  is  designed  to  equip  learners  with  the  knowledge,  experience  and 
 skills  needed  to  plan  an  event  which  must  be  able  to  accommodate  the  wide  variety  of  condi�ons  –  meteorological, 
 cultural, economic, poli�cal, compe��ve and demographic- which may change and impact on an event. 

 Please  consult  your  Student  Advisor  for  approval  for  all  courses.  All  courses  are  run  subject  to  demand.  Dublin  Business  School  reserves  the 
 right  to  alter  or  withdraw  any  of  the  courses  or  programmes  described  in  this  document.  While  every  effort  has  been  made  to  ensure  the 
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 Year 2 

 Management  B7MN100 
 This  module  introduces  the  learner  to  the  nature  of  management  and  advocates  for  the  importance  of  good  managerial 
 prac�ce  in  contemporary  organisa�ons.  The  module  is  designed  to  explain  the  basic  managerial  func�ons.  It  iden�fies 
 how  the  environment  affects  organisa�ons  and  how  organisa�ons  in  turn  create  change  within  and  adapt  to  their  local 
 and  global  environments.  Learners  need  to  know,  as  they  enter  a  new  decade  and  century,  how  management  has 
 evolved  and  con�nues  to  be  influenced  by  external  ins�tu�onal  and  cultural  factors.  These  changes  bring  with  them 
 emerging  trends  and  special  challenges  for  the  manager  in  domes�c  and  interna�onal  environments.  An  increased 
 emphasis  is  placed  on  entrepreneurship,  innova�on  and  change  management,  and  opera�ons  and  supply  chain 
 management. 

 Financial Management* 
 This  module  introduces  learners  to  financial  management  principles.  The  module  provides  learners  with  the  knowledge 
 and  understanding  to  apply  the  basic  principles,  concepts  and  techniques  of  financial  management  in  commercial 
 situa�ons. 

 Business Ethics and Research Prac�ce  B7BU107 
 The  module  will  provide  the  environment  to  assist  the  learner  to  apply  ethical  principles  in  a  given  situa�on  whether  in 
 business  prac�ce  or  in  research.  The  importance  of  leadership  and  teamwork  in  rela�on  to  ethical  prac�ces  will  be 
 appraised.  Learners  will  be  encouraged  to  scru�nise  both  Irish  and  interna�onal  government  legisla�ons,  policies  and 
 company  responsibili�es  in  rela�on  to  ensuring  ethical  business  and  research  prac�ces.  The  module  will  be  delivered 
 using  a  combina�on  of  teaching  and  learning  strategies  including  lectures,  case  studies,  published  research  papers,  and 
 self-directed  learning.  In  addi�on,  the  module  will  provide  workshops  enabling  students  to  debate  and  apply  their 
 knowledge to prac�cal business situa�ons. 

 Psychology  B7PY101 
 This  module  introduces  learners  to  empirical  research  methodology  and  key  topics  in  Psychology.  Lectures  derive  from  a 
 number  of  sub-disciplines  including  History  and  Schools,  Social  Psychology,  Cogni�ve  Psychology,  Developmental 
 Psychology, Abnormal Psychology, Health Psychology and Organisa�onal Psychology. 

 Social Psychology  B7PY102 
 This  module  introduces  learners  to  the  field  of  social  psychology,  and  to  understanding  the  individual’s  behaviour  within 
 social contexts. Par�cular emphasis is placed on social behaviour within workplace se�ngs. 

 Principles of Business Law  B7LW104 
 This  module  is  designed  to  provide  learners  with  a  founda�on  in  the  fundamental  principles  relevant  to  the  manner  in 
 which  the  legal  system  operates  and  an  introduc�on  to  the  primary  areas  of  law  relevant  to  business.  The  module 
 provides  a  gateway  for  those  learners  who  will  go  on  to  pursue  further  legal  studies.  For  those  learners  who  will  not  be 
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 pursuing  any  further  legal  studies  this  module  provides  knowledge  and  understanding  of  the  legal  system  insofar  as  it 
 applies to the primary areas of business. 

 Employee Rela�ons and the Law  B7LW102 
 This  module  is  designed  to  provide  learners  with  the  fundamental  principles  applicable  to  the  employment  rela�onship, 
 the  influence  of  EU  law  and  will  further  go  on  to  examine  principal  legisla�ve  enactments  affec�ng  both  par�es.  The 
 regulatory  fora  relevant  to  the  resolu�on  of  disputes  will  be  inves�gated  and  the  role  of  Alternate  Dispute  Resolu�on 
 (ADR) for those par�es seeking an alterna�ve resolu�on. 

 Organisa�onal Behaviour for Managers  B7BU108 
 This  module  will  introduce  learners  to  the  principles,  concepts  and  techniques  required  to  understand  the  core 
 components  of  business  finance  and  internal/external  financial  analysis.  Students  will  develop  a  knowledge  and 
 understanding  of  finance  in  the  key  areas  of  financial  repor�ng,  budge�ng,  variance  analysis,  performance  evalua�on 
 and the role of various stakeholders. 

 Selling & Sales Management  B7MK100 
 This  module  aims  to  develop  in  learners  an  understanding  of  the  selling  func�on  and  its  strategic  rela�onship  with 
 marke�ng  in  a  market-driven  organisa�on.  It  will  provide  learners  with  an  understanding  of  the  mul�-faceted  role  of  the 
 sales  manager  and  will  equip  learners  with  the  knowledge,  skills  and  competences  in  preparing  and  delivering  effec�ve 
 sales presenta�ons in varying sales situa�ons. 

 Project Planning & Control  B7BU100 
 This  module  provides  the  learner  with  an  understanding  of  the  importance  of  Project  Planning  and  Control  in  Project 
 Management  within  organisa�ons.  It  assists  learners  in  adop�ng  an  appropriate  project  management  perspec�ve  with 
 regard to the management of projects within organisa�ons. 

 Project Feasibility  B7BU102 
 This  module  provides  the  par�cipant  with  an  understanding  of  the  importance  of  Project  Feasibility  in  Project 
 Management.  The  module  assists  learners  in  adop�ng  an  appropriate  project  management  perspec�ve  with  regard  to 
 the importance and relevance of Project Feasibility within Project Management. 

 Database Design and Cloud Technologies  B7BU117 
 Learners  will  develop  robust  databases  using  current  database  technologies  and  languages  and  development  tools.  They 
 will  understand  the  process  of  developing  a  rela�onal  database  management  system  at  conceptual,  logical  and  physical 
 levels.  They  will  also  be  introduced  to  the  development  of  databases  in  a  cloud  environment  and  examine  current  cloud 
 compu�ng and cloud services. 
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 Cloud Marke�ng and Sales  B7BU111 
 In  this  module,  learners  will  explore  cloud-compu�ng  concepts  and  evaluate  cloud  services  and  cloud  deployment 
 models.  Learners  will  become  acquainted  with  commonly  used  industry  terms,  typical  business  scenarios,  applica�ons 
 for  the  cloud,  as  well  as  benefits  and  limita�ons  inherent  in  the  cloud  paradigm.  Learners  will  examine  how  organisa�ons 
 use  different  cloud  solu�ons,  including  private,  public,  and  hybrid  clouds  whilst  developing  trust  and  sustainable 
 rela�onships  with  clients  as  a  key  to  ensuring  compe��ve  advantage.  Learners  will  use  case  studies  and  examples  to 
 learn  how  to  understand  customer  requirements  and  sell  Cloud  Compu�ng  solu�ons  and  services  tailored  to  customer 
 needs.  Developing  excellent  communica�ons  skills  through  presenta�ons  of  solu�ons  accompanied  with  reports  and 
 technical  specifica�ons  of  proposed  solu�ons  and  plans  form  a  key  competence  for  learners  of  this  module.  Learners  will 
 explore digital marke�ng and sales applica�ons to enable them to effec�vely target customers. 

 Business Programming  B7BU110 
 This  module  introduces  the  learner  to  programming  concepts  and  theories  whose  key  objec�ve  is  to  provide  a 
 comprehensive  founda�on  within  the  Programming  subject  area.  Lectures  will  be  the  primary  Method  of  delivery  and 
 will  be  supported  by  tutorials  to  facilitate  further  discussion  of  material  and  guidance  for  self-directed  learning.  To  make 
 Programming  more  a�rac�ve  there  will  be  hands-on  ac�vi�es.  An  Intranet  site  exists  for  the  module  where 
 supplementary material and appropriate relevant links will be available. 

 Adver�sing* 
 This  module  introduces  learners  to  adver�sing  theory,  concepts  and  frameworks.  Learners  will  develop  adver�sing 
 campaigns  that  u�lise  a  variety  of  tradi�onal  and  digital  media  within  a  strategic  planning  framework  and  will  be  able  to 
 understand  the  communica�ons  process  and  its  rela�onship  to  the  development  of  relevant  adver�sing  strategies  to 
 targeted  audiences.  Learners  will  be  introduced  to  various  digital  tools  for  measuring  adver�sing  effec�veness  and  u�lise 
 design  tools  to  help  build  crea�ve  campaigns  and  will  engage  with  various  debates  around  the  ethical  issues  concerning 
 adver�sing. 

 Financial Analysis and Repor�ng* 
 This  module  will  help  learners  to  interpret  financial  and  related  informa�on  in  a  manner  to  facilitate  stakeholder  decision 
 making.  The  learner  will  also  be  able  to  Interpret  relevant  financial  and  non-financial  data  to  facilitate  commercial 
 decision-making.  This  module  is  a  5  credit  module  which  is  designed  to  help  marketers  understand  Statements  of  Cash 
 Flows  from  Statement  of  Financial  Posi�on  and  Statement  of  Profit  or  Loss  to  facilitate  decision-making  with  regard  to 
 budge�ng.  Investment  appraisal  techniques  and  Budge�ng  processes  are  central  to  ensuring  that  a  marke�ng 
 professional can appreciate the financial impact of marke�ng decisions. 

 Web Marke�ng Design and Development* 
 This  module  will  allow  the  learner  to  demonstrate  proficiency  in  web  design  principles  within  a  marke�ng  context,  to 
 design  and  implement  AI-enhanced  web  experiences  by  the  op�misa�on  of  user  flows,  genera�on  of  wireframes,  and 
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 enhancement  of  the  overall  customer  journey  and  learners  will  be  able  to  strategically  leverage  search  engine 
 op�misa�on techniques to enhance the visibility and performance of web pages. 

 Sustainable Events Management* 
 In  iden�fying  the  characteris�cs  of  mass  and  micro  media  alterna�ves,  this  module  will  help  learners  to  dis�nguish 
 between  the  various  marke�ng  communica�ons  tools  and  decision-making  roles  in  a  marke�ng  context,  to  plan 
 promo�onal  campaigns  from  a  prac�cal  and  theore�cal  perspec�ve,  addressing  media  and  adver�sing  strategies  and  will 
 help learners to interpret the current ethical issues which impact on the use of marke�ng communica�on strategies. 

 Marke�ng Communica�ons* 
 This  module  will  enable  learners  to  examine  adver�sing  and  promo�ons  through  the  lens  of  integrated  marke�ng 
 communica�ons.  By  blending  and  integra�ng  adver�sing,  promo�ons,  and  marke�ng  communica�ons  together,  learners 
 will  be  equipped  with  the  informa�on  they  need  to  understand  the  process  and  benefits  of  successful  IMC  campaigns. 
 Lectures will be the primary method of delivery, and will also include guest lectures from industry experts. 

 Marke�ng Research* 
 Marke�ng  research  is  vital  in  helping  managers  to  understand  consumers  in�mately  in  order  to  take  marke�ng  decisions 
 and  design  successful  integrated  marke�ng  plans.  Asking  the  right  ques�on  is  o�en  the  most  difficult  task  to  undertake  in 
 order  to  gather  metrics  and  analyse  these.  Due  to  informa�on  technology  overload,  today’s  marke�ng  managers  will 
 need  to  be  able  to  draw  insights  from  data  metrics.  In  this  module,  learners  are  encouraged  to  go  through  the  research 
 process  by  prac�cing  marke�ng  research.  Developing  a  research  proposal  for  a  marke�ng  situa�on,  designing  a 
 marke�ng  ques�onnaire,  undertaking  research  and  analysing  marke�ng  data  will  be  stages  of  the  overall  course 
 assessment,  knowing  that  each  part  represents  a  building  block.  Finally,  learners  will  present  their  marke�ng  research 
 findings in the form of a poster. 

 Event Planning and Opera�ons* 
 This  module  will  Iden�fy  the  principal  stages  and  understand  the  importance  of  the  various  stages  in  the  event  planning 
 process.  It  will  help  learners  to  appraise  events  from  a  number  of  perspec�ves  including  execu�on,  risk,  health  and 
 safety  and  evalua�on  and  will  examine  a  range  of  issues  related  to  contemporary  events  planning  and  opera�ons 
 including logis�cs, project management and social media design for events. 

 Social Media Marke�ng and Analy�cs* 
 This  module  will  help  learners  to  demonstrate  a  comprehensive  understanding  of  fundamental  social  media  marke�ng 
 principles,  including  pla�orm  dynamics,  audience  engagement  strategies,  and  content  crea�on.  It  will  develop 
 proficiency  in  collec�ng,  analysing,  and  interpre�ng  social  media  analy�cs  to  inform  marke�ng  strategies  and  will  help 
 learners to create comprehensive social media marke�ng plans incorpora�ng current tools and pla�orms. 

 Please  consult  your  Student  Advisor  for  approval  for  all  courses.  All  courses  are  run  subject  to  demand.  Dublin  Business  School  reserves  the 
 right  to  alter  or  withdraw  any  of  the  courses  or  programmes  described  in  this  document.  While  every  effort  has  been  made  to  ensure  the 
 informa�on contained in this document is correct, the College is not liable for any errors and omissions. 
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 Business & Company Law  B7LW100 
 This  module  offers  an  introduc�on  to  business  and  company  law.  It  considers  various  aspects  of  business  law  including 
 contract  law,  employment  law  and  commercial  law.  The  law  of  tort  is  also  studied  as  part  of  this  module.  Company  law 
 focuses  on  governance  and  highlights  areas  where  the  regulatory  framework  imposes  obliga�ons  on  accountants  and 
 auditors. 

 Cost Accoun�ng*  B7AF107 
 This  module  introduces  learners  to  cost  and  management  accoun�ng  and  provides  the  knowledge  and  understanding  to 
 apply the basic principles, concepts and techniques of management accoun�ng in commercial situa�ons. 

 Financial Accoun�ng*  B7AF102 
 Financial  Accoun�ng  builds  on  the  knowledge  acquired  in  Level  6  and  develops  and  applies  this  further  to  the 
 prepara�on and interpreta�on of financial statements in accordance with generally accepted accoun�ng principles. 

 Financial Management*  B7AF100 
 This  module  introduces  learners  to  financial  management  principles.  The  module  provides  learners  with  the  knowledge 
 and  understanding  to  apply  the  basic  principles,  concepts  and  techniques  of  financial  management  in  commercial 
 situa�ons. 

 Ethics and Corporate Governance*  B7AF109 
 This  model  examines  the  area  of  corporate  governance,  with  specific  focus  upon  the  responsibili�es  of  directors, 
 accountants  and  auditors.  The  module  also  evaluates  the  cri�cal  importance  of  internal  controls  and  effec�ve  risk 
 management.  The  module  aims  to  contextualise  the  role  of  the  accountant  by  exploring  the  framework  within  which 
 they  operate.  The  module  allows  par�cular  focus  on  the  interna�onal  and  contemporary  issues,  and  the  applica�on  of 
 ethical best prac�ce within this evolving environment. 

 Data Governance and Cybersecurity  B7BU105 
 This  module  provides  learners  with  an  interrelated  understanding  of  financial  regula�on  and  informa�on  governance. 
 Financial  regula�on  is  an  ac�ve  public  policy  area  and  this  module  builds  an  understanding  of  the  regulatory  framework 
 of  financial  services,  which  supports  the  other  major  components  of  the  course.  The  module  also  demonstrates  the 
 cri�cal  importance  of  informa�on  governance,  and  develops  knowledge  of  key  concepts  such  as  confiden�ality,  integrity 
 of resources and date security. 

 So�ware Engineering  B7IS127 
 Learners  will  develop  an  in-depth  understanding  of  the  fundamentals  of  So�ware  Engineering  such  as  the  so�ware 
 process,  agile  development,  requirements  engineering,  so�ware  tes�ng  and  Unified  Modelling  Language  (UML).  The 
 module  also  covers  advanced  so�ware  engineering  topics  including  so�ware  reuse,  component-based,  distributed 
 service-oriented and embedded so�ware engineering, quality management and process improvement. 

 Please  consult  your  Student  Advisor  for  approval  for  all  courses.  All  courses  are  run  subject  to  demand.  Dublin  Business  School  reserves  the 
 right  to  alter  or  withdraw  any  of  the  courses  or  programmes  described  in  this  document.  While  every  effort  has  been  made  to  ensure  the 
 informa�on contained in this document is correct, the College is not liable for any errors and omissions. 

 22  |  Page 



 DBS 

 Data Communica�ons & Networks  B7IS117 
 This  module  introduces  the  learner  to  Network  concepts  and  theories  whose  key  objec�ve  is  to  provide  a  comprehensive 
 founda�on  within  the  Networking  subject  area.  Lectures  will  be  the  primary  method  of  delivery,  and  will  be  supported 
 by  tutorials  to  facilitate  further  discussion  of  material  and  guidance  for  self-directed  learning.  To  make  the  Networks  less 
 abstract  there  will  be  hands-on  ac�vi�es.  An  Intranet  site  exists  for  the  module  where  supplementary  material  and 
 appropriate relevant links will be available. 

 Object-Oriented Programming  B7IS111 
 Learners  can  apply  the  principles  of  object-oriented  so�ware  development  to  the  transla�on  of  a  problem  descrip�on 
 into  a  robust  object-oriented  program.  This  course  aims  to  be  an  extended  version  of  Programming  Fundamentals. 
 Learners  will  develop  and  understand  advanced  classes  and  objects,  text  processing,  inheritance,  polymorphism,  the 
 crea�on  and  management  of  packages,  GUI  applica�ons  recursion  and  database  programming  in  theory  and 
 demonstrate their skills in the labs. 

 Algorithms and Data Structures  B7IS115 
 This  module  will  provide  the  students  with  solid  founda�ons  in  the  basic  to  intermediate  concepts  of  data  structures  and 
 algorithms, along with their implementa�on in a programming language. 

 Web Development  B7IS129 
 This  module  builds  on  the  knowledge  gained  in  Introduc�on  to  Web  Development.  Students’  prac�cal  skills  will  be 
 enhanced  by  adap�ng  their  sta�c  websites  into  more  dynamic  projects  through  JavaScript  and  JQuery.  Students  are 
 introduced to the ASP.NET environment and convert a basic HTML site into an ASP.NET project. 

 Database Systems  B7IS121 
 The  module  will  introduce  the  learner  to  the  basic  concepts  in  the  theory  and  design  of  databases,  looking  at  the 
 benefits  and  drawbacks  of  different  Database  systems.  Learners  will  build  on  this  knowledge  to  design  and  develop 
 rela�onal  database  solu�ons  at  conceptual,  logical  and  physical  levels.  Learners  will  gain  prac�cal  skills  in  rela�onal 
 database  management  systems,  SQL  and  database  programming.  This  module  will  examine  database  security, 
 mechanisms to prevent threats and administer user privileges. 

 Moo�ng and Professional Prac�ce  B7LL106 
 The  main  focus  of  this  module  is  to  give  learners  a  prac�cal  opportunity  to  develop  research,  legal  wri�ng  and  advocacy 
 skills and introduce them to the relevant ethical principles concerning professional prac�ce. 

 Law of Tort  B7LW116 
 This  module  is  designed  to  provide  learners  with  a  detailed  understanding  of  the  rules  and  principles  rela�ng  to  the  Law 
 of  Tort.  The  module  begins  by  examining  the  tort  of  negligence  in  detail  and  reviewing  each  of  its  elements.  The  module 

 Please  consult  your  Student  Advisor  for  approval  for  all  courses.  All  courses  are  run  subject  to  demand.  Dublin  Business  School  reserves  the 
 right  to  alter  or  withdraw  any  of  the  courses  or  programmes  described  in  this  document.  While  every  effort  has  been  made  to  ensure  the 
 informa�on contained in this document is correct, the College is not liable for any errors and omissions. 
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 then  proceeds  to  examine  several  other  torts  such  as  Occupiers'  Liability,  Liability  for  Defec�ve  Products,  Nuisance  and 
 Defama�on. 

 European Union Law  B7LW108 
 European  Union  law  is  an  area  of  law  that  is  rapidly  evolving  and  expanding.  This  module  is  designed  to  equip  learners 
 with  prac�cal  knowledge  and  understanding  of  the  core  principles  of  European  Union  law,  with  par�cular  reference  to 
 the  role  which  EU  law  occupies  within  the  domes�c  Irish  legal  system.  The  module  is  primarily  concerned  with  the 
 ins�tu�onal structures of the European Union and it also examines the key EU policy areas. 

 Law of Real Property  B7LW110 
 This  module  deals  with  the  law  of  real  property  in  Ireland  and  the  rights  and  liabili�es  arising  under  it.  Learners  will  be 
 exposed  to  the  common  law  principles,  equitable  principles  and  legisla�on  which  rules  the  various  ways  property  may  be 
 held,  acquired  and  alienated.  The  various  estates,  interests  and  rights  which  make  up  ownership  will  be  considered  as 
 well  as  their  registra�on.  The  use  of  land  as  security,  rights  in  or  over  the  land  of  another  will  also  be  considered.  The 
 module also discusses succession to the property of deceased persons. 

 Company Law  B7LW112 
 This  module  is  designed  to  provide  the  learner  with  a  depth  of  knowledge  and  understanding  of  the  fundamental  legal 
 principles  relevant  to  the  development  of  commercial  life  in  Ireland  where  the  vast  majority  of  those  engaging  in  the 
 business  environment  choose  to  operate,  regardless  of  size,  by  seeking  the  benefit  of  limited  liability  for  the  purposes  of 
 their  business  ac�vi�es,  be  they  for  profit  or  not.  The  module  will  deliver,  examine  and  reflect  upon  the  breadth  of 
 relevant  material  from  company  forma�on  through  to  winding  up  and  examina�on  through  the  perspec�ve  of  on-going 
 reform. 

 Commercial Law  B7LW117 
 This  module  is  designed  to  provide  learners  with  a  rounded  understanding  of  Commercial  Law  and  the  leading  legal 
 issues  influencing  the  func�oning  of  the  commercial  environment  on  a  domes�c,  European  and  Interna�onal  level.  The 
 module  is  aimed  at  learners  who  have  an  interest  in  developing  their  knowledge  and  understanding  of  the  commercial 
 actors whose roles and func�ons are a core component of all commercial ac�vity and progress. 

 Business Financial Management  B7BU119 
 This  module  introduces  learners  to  Business  Financial  Management  principles.  The  module  provides  learners  with  the 
 knowledge  and  understanding  to  apply  the  principles,  concepts  and  techniques  of  Business  Financial  Management  in 
 commercial  situa�ons.  It  guides  learners  in  examining  the  different  sources  of  finance  and  helps  them  understand  the 
 advantages  and  disadvantages  to  each  source.  It  enables  learners  to  make  informed  financial  decisions  and  to  appraise 
 investments  techniques  and  decisions.  This  module  aims  to  provide  learners  with  the  knowledge  and  ability  to  be  able  to 
 assess and formulate financial strategies for business and apply sound business management principles. 

 Please  consult  your  Student  Advisor  for  approval  for  all  courses.  All  courses  are  run  subject  to  demand.  Dublin  Business  School  reserves  the 
 right  to  alter  or  withdraw  any  of  the  courses  or  programmes  described  in  this  document.  While  every  effort  has  been  made  to  ensure  the 
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 Business Informa�on Systems  B7IS113 
 In  this  module  learners  will  focus  on  the  role  informa�on  systems  play  in  the  modern  business  environment.  Learners 
 will  develop  awareness  of  how  IS  can  support  management  and  examine  the  effect  of  the  world  wide  web  as  well  as  new 
 and  emerging  technologies  on  businesses.  They  will  also  appreciate  the  various  approaches  to  acquiring  a  new 
 informa�on  system  and  select  the  approach  most  suitable  for  different  enterprises.  Learners  will  build  on  prac�cal  skills 
 in spreadsheets, databases and project management tools. 

 Interna�onal Marke�ng Prac�ce  B7BU116 
 This  module  aims  to  develop  within  learners  a  fundamental  knowledge  of  the  challenges  facing  the  marketer  opera�ng 
 in  the  global  environment.  The  module  explores  the  complexity  and  diversity  of  interna�onal  marke�ng  and  aims  to 
 inculcate  in  learners  an  awareness  of  the  interac�on  between  the  various  elements  of  interna�onal  marke�ng 
 techniques.  It  will  introduce  learners  to  a  range  of  interna�onal  marke�ng  strategies  for  conduc�ng  business  globally  and 
 insights into the prac�cal organisa�onal challenges facing the interna�onal marke�ng prac��oner. 

 Business Programming  B7BU110 
 This  module  introduces  the  learner  to  programming  concepts  and  theories  whose  key  objec�ve  is  to  provide  a 
 comprehensive  founda�on  within  the  Programming  subject  area.  Lectures  will  be  the  primary  Method  of  delivery  and 
 will  be  supported  by  tutorials  to  facilitate  further  discussion  of  material  and  guidance  for  self-directed  learning.  To  make 
 Programming  more  a�rac�ve  there  will  be  hands-on  ac�vi�es.  An  Intranet  site  exists  for  the  module  where 
 supplementary material and appropriate relevant links will be available. 

 European Union Law  B7LW108 
 This  module  is  designed  to  equip  learners  with  prac�cal  knowledge  and  understanding  of  the  core  principles  of  European 
 Union  law,  with  par�cular  reference  to  the  role  which  EU  law  occupies  within  the  domes�c  Irish  legal  system.  The 
 module  is  primarily  concerned  with  the  ins�tu�onal  structures  of  the  European  Union  and  it  also  examines  the  key  EU 
 policy areas. 

 Commercial Law  B7LW117 
 This  module  is  designed  to  provide  learners  with  a  rounded  understanding  of  Commercial  Law  and  the  leading  legal 
 issues  influencing  the  func�oning  of  the  commercial  environment.  Commercial  law  enables  learners  to  appreciate  the 
 plethora  of  legal  issues  that  impact  commercial  transac�ons,  including  intellectual  property,  data  protec�on, 
 compe��on,  and  insurance  related  issues.  It  also  facilitates  understanding  of  the  obliga�ons  imposed  upon  commercial 
 en��es in the context of consumer protec�on and adver�sing restric�ons. 

 Law of Real Property  B7LW110 
 This  module  deals  with  the  law  of  real  property  in  Ireland  and  the  rights  and  liabili�es  arising  under  it.  It  will  consider  the 
 concepts of property law, the development of property law and how property law is structured. 

 Please  consult  your  Student  Advisor  for  approval  for  all  courses.  All  courses  are  run  subject  to  demand.  Dublin  Business  School  reserves  the 
 right  to  alter  or  withdraw  any  of  the  courses  or  programmes  described  in  this  document.  While  every  effort  has  been  made  to  ensure  the 
 informa�on contained in this document is correct, the College is not liable for any errors and omissions. 
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 Moo�ng and Professional Prac�ce  B7LL106 
 This  module  is  designed  to  provide  learners  with  a  rounded  understanding  of  Commercial  Law  and  the  leading  legal 
 issues  influencing  the  func�oning  of  the  commercial  environment.  Commercial  law  enables  learners  to  appreciate  the 
 plethora  of  legal  issues  that  impact  commercial  transac�ons,  including  intellectual  property,  data  protec�on, 
 compe��on,  and  insurance  related  issues.  It  also  facilitates  understanding  of  the  obliga�ons  imposed  upon  commercial 
 en��es in the context of consumer protec�on and adver�sing restric�ons. Learners will also be introduced to the use of 
 alternate dispute resolu�on mechanisms to solve commercial disputes. 

 Family Law  B8LW112 
 This  module  is  designed  to  provide  learners  with  a  rounded  understanding  of  the  principles  of  Family  Law  and  its  role  in 
 society. The factors impac�ng the evolu�on of family law in Ireland will also be considered. 

 Global Finance  B7AF117 
 This  module  examines  the  system  of  markets  and  ins�tu�ons  for  exchange  of  capital,  money,  and  goods,  in  the  global 
 marketplace  from  a  prac��oner’s  point  of  view.  It  examines  these  from  the  perspec�ve  of  a  corporate  investment  in  a 
 cross  border  and  cross  currency  business.  Learners  will  learn  how  to  place  a  value  on  an  interna�onal  investment  and 
 how  that  value  depends  on  condi�ons  in  the  na�onal  economies  that  affect  the  investment.  Learners  will  gain  a  solid 
 understanding  of  the  basic  rela�onships  between  prices  and  rates  in  the  global  markets.  The  module  applies  our 
 understanding  about  these  rela�onships  to  the  role  of  global  finance  and  investment  in  global  business  enterprises. 
 These  concepts  will  be  applied  through  discussion  of  case  studies  provided  and  by  building  spreadsheets  to  be  used  for 
 analysis  and  concept  applica�on.  In  summary,  the  module  is  intended  to  give  learners  interested  in  global  financial  issues 
 a  working  knowledge  of  how  global  financial  economic  system  analy�cs  can  be  used  to  understand  or  forecast  the  effects 
 of  system  changes  on  the  value  of  private  sector  ins�tu�ons.  It  is  designed  for  learners  interested  in  learning  how  to 
 assess corporate investment decisions in the context of a global economy. 

 Intercultural Management  B7AF116 

 This  module  introduces  learners  to  the  theory  and  prac�ce  of  respec�ng  all  cultures.  It  is  intended  for  learners  to 
 prac�ce,  rehearse,  and  improve  their  oral,  wri�en,  and  presenta�onal  communica�on  skills.  In  a  team,  learners  will  work 
 crea�vely  to  posi�on  themselves  in  a  global  business-related  context  using  defined  theore�cal  concepts.  On  comple�on 
 of  the  module,  learners  should  be  able  to  demonstrate  the  prac�cal  knowledge  and  skills  to  develop  sustainable 
 solu�ons  for  intercultural  problems,  through  mutual  cultural  respect.  This  module  is  ideally  suited  to  those  learners 
 wishing to work in interna�onal business. 

 Please  consult  your  Student  Advisor  for  approval  for  all  courses.  All  courses  are  run  subject  to  demand.  Dublin  Business  School  reserves  the 
 right  to  alter  or  withdraw  any  of  the  courses  or  programmes  described  in  this  document.  While  every  effort  has  been  made  to  ensure  the 
 informa�on contained in this document is correct, the College is not liable for any errors and omissions. 
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 Year 3 

 Strategic Management  B8MN116 
 Learners  will  be  provided  with  the  knowledge,  skills,  concepts  and  tools  necessary  to  understand  and  respond  to  the 
 increasingly  complex,  global,  vola�le,  and  dynamic  context  in  which  organiza�onal  strategy  formula�on  and 
 development  take  place  today.  This  module  will  conduct  a  detailed  study  of  the  nature  of  strategy  content  and  of 
 strategic processes in a variety of se�ngs. 

 Global Business  B8MN102 
 Learners  will  absorb  and  process  the  major  global  trends  in  the  business  world,  assess  their  business  implica�ons,  and 
 generate  strategic  op�ons  in  response.  They  will  gain  an  understanding  of  the  factors  that  drive  the  a�rac�veness  of 
 interna�onal markets, possible modes of market entry, and be able to evaluate global financial and economic trends. 

 Human Resource Management  B8MN105 
 The  module  provides  learners  with  a  comprehensive  and  modern  review  of  talent  planning,  management  and 
 resourcing.  Students  will  learn  how  Human  Resource  (HR)  specialists  demonstrably  add  value  in  pursuit  of  compe��ve 
 advantage  and  organisa�onal  sustainability.  Among  other  contemporary  issues,  learners  will  be  introduced  to  the 
 complexity  surrounding  the  reconfigura�on  of  the  HR  role,  the  impact  of  culture  on  HR  performance,  the  rise  of  the  HR 
 business  partner,  the  poten�al  of  e-enabled  HR  and  HR  outsourcing  opportuni�es.  This  module  also  includes  an 
 assessment  of  the  tradi�onal  HR  ac�vi�es,  recruitment  and  selec�on,  training  and  development  and  associated 
 sophis�cated policies and prac�ces. 

 Organisa�onal Psychology  B8PY101  1 

 This  module  builds  on  the  learner’s  knowledge  of  topics  within  psychology,  to  focus  specifically  on  organisa�onal 
 applica�ons.  Learners  will  explore  both  classic  and  contemporary  approaches  to  areas  including  effec�ve  human 
 resources  decisions  and  ac�ons,  employee  a�tudes  and  behaviours,  the  role  of  social  groups  within  the  organisa�on, 
 and health and well-being at work. 

 Personality and Individual Differences  B8PY103  1 

 This  module  provides  an  overview  of  the  different  theore�cal  perspec�ves  used  in  Psychology  to  understand  individual 
 differences  in  personality  and  intelligence.  It  also  aims  to  provide  learners  with  an  understanding  of  how  the  theore�cal 
 and empirical findings can be applied to the work environment. 

 HR Development  B8MN109 
 The  module  gives  learners  an  opportunity  to  focus  on  the  HRD  (Human  Resources  Development)  aspect  of  Human 
 Resources  Management  and  the  theory  of  adult  learning  processes.  They  will  apply  these  through  analysing  needs  and 

 1  Subject to approved prior learning 
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 designing  and  implemen�ng  learning  interven�ons  in  support  of  Organisa�onal  strategy.  The  module  also  gives  learners 
 an indica�on of the real world of HRD by introducing them to the poli�cs and dynamics of the modern HRD func�on. 

 Contemporary Performance Management  B8BU106 
 This  module  helps  learners  to  develop  and  implement  innova�ve  performance  management  strategies  to  improve  talent 
 management,  employee  engagement  and  business  results.  It  presents  a  holis�c  approach  to  performance  management. 
 Most  organisa�ons  have  performance  management  processes  in  one  form  or  another,  but  these  are  o�en  based  on 
 formal  annual  reviews,  forced  rankings  and  directly  linked  to  pay  decisions.  These  tradi�onal  approaches  are  o�en  at  the 
 expense  of  ongoing,  con�nuous  feedback  and  focus  on  looking  back  at  what  has  or  has  not  been  achieved  rather  than 
 looking  forward.  Direct  links  to  pay  decisions  avert  a�en�on  from  people's  development,  and  managers  o�en  get  lost  in 
 the  bureaucracy  of  complex  forms  rather  than  fully  engaging  with  their  people.  This  module  details  how  to  build  a 
 culture  of  ongoing  feedback  and  coaching  and  provides  case  studies  of  how  this  approach  to  building  performance  has 
 been  effec�ve  in  organisa�ons  including  Deloi�e,  Gap,  Expedia  and  Google.  Filled  with  prac�cal  advice,  including  how  to 
 deal  with  underperformers,  it  enables  organisa�ons  to  remove  overly  bureaucra�c  and  ineffec�ve  systems  based  on 
 top-down  judgments  and  ra�ngs,  and  demonstrates  how  to  get  line  managers'  support  for  the  process  focusing  on 
 ac�onable feedback and growth. 

 Corporate Law and Governance  B8LW100 
 This  module  builds  on  the  learner’s  prior  knowledge  of  law  and  explores  corporate  laws  and  governance  with  an 
 emphasis on the strict regula�on that companies must comply with in order to ensure effec�ve corporate governance. 

 Advanced Business and Commercial Law  B8LW102 
 This  module  is  designed  to  provide  learners  with  an  in-depth  understanding  of  specific  areas  of  business  and  commercial 
 law  and  the  leading  legal  issues  influencing  the  func�oning  of  the  commercial  environment  on  a  domes�c,  European  and 
 Interna�onal  level.  The  module  is  aimed  at  learners  who  have  an  interest  in  developing  their  knowledge  and 
 understanding of the regulatory restraints and obliga�ons imposed upon the opera�on of commercial en��es. 

 Project Planning Techniques  B8BU107 
 This  module  provides  the  par�cipant  with  an  understanding  of  the  importance  of  Project  Planning  Techniques  in  Project 
 Management.  The  module  assists  learners  in  adop�ng  an  appropriate  project  management  perspec�ve  with  regard  to 
 the  importance  and  relevance  of  Project  Planning  Techniques  within  Project  Management.  The  second  semester 
 provides  the  context  for  applica�on  of  theories  and  concepts  to  the  workplace,  the  project  management  simula�on  will 
 take  the  form  of  par�cipa�on  in  a  business  game  where  learners  will  apply  the  knowledge  they  have  gained  to  resolve  a 
 workplace  problem  incorpora�ng  role  play.  Students  will  assess  their  skill  acquisi�on  across  the  programme  and  prepare 
 a  Personal  Development  E-Por�olio  which  they  can  use  subsequently  to  aid  career  choice  and  con�nuing  professional 
 development. 
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 Project Management and Evalua�on  B8BU111 
 This  module  provides  the  par�cipant  with  an  understanding  of  the  importance  of  Project  Management  &  Feasibility  in 
 Project  Management.  The  module  assists  learners  in  adop�ng  an  appropriate  project  management  perspec�ve  with 
 regard to the importance and relevance of Project Management & Feasibility within Project Management. 

 Data Management and Analy�cs  B8IS100 
 High  quality  data  and  discovering  pa�erns  is  an  essen�al  component  of  a  modern  organisa�on.  Enterprises  now  rely  on 
 their  data  assets  to  make  informed  and  increasingly  effec�ve  decisions.  Data  analy�cs  involves  processes  and  ac�vi�es 
 designed  to  obtain  and  extract  useful  informa�on  from  available  data  stores.  The  emergence  of  large-scale  data  sets 
 (referred to as 'Big Data') enforced a reassessment of tradi�onal data management and analy�c techniques. 

 Performance Management (Accoun�ng)  B8AF100 
 This  module  further  develops  the  fundamental  elements  of  planning,  control  and  decision  making  and  expands  this  to 
 consider  performance  measurement  and  evalua�on.  Learners  will  focus  on  the  applica�on  of  management  accoun�ng 
 techniques  to  assist  management  in  a  range  of  business  scenarios.  Learners  are  expected  to  use  and  further  develop 
 their prior knowledge in variance analysis and accoun�ng techniques. 

 Crea�vity, Innova�on and Entrepreneurship  B8MK101 
 Crea�ve,  innova�ve  and  Entrepreneurial  educa�on  focuses  on  the  development  of  skills  or  a�ributes  that  enable  the 
 realiza�on  of  marke�ng  opportuni�es.  The  module  helps  to  equip  learners  with  an  entrepreneurial  mind-set  at  the 
 outset  of  their  career  so  that  they  will  be  more  engaged  and  take  ownership  of  their  own  success.  The  understanding  of 
 ‘Innova�on’  &  ‘Entrepreneurship’  in  marke�ng  will  be  a  key  learning,  par�cularly  in  the  area  of  capturing  value  for 
 survival  and  growth.  The  module  aims  to  review  and  introduce  the  por�olio  of  skills  and  competencies  required  of 
 effec�ve  entrepreneurs,  introduces  learners,  and  makes  them  aware  of  different  perspec�ves,  theories,  research 
 underpinning  marke�ng,  both  entrepreneurially,  and  crea�vity.  This  programme  immerses  the  learner  in  the  world  of 
 crea�ve  business  and  marke�ng  thinking,  helping  them  to  prepare  for  employment  or  further  study.  They  will  develop 
 their  entrepreneurial  and  crea�ve  skills  within  a  marke�ng  context  and  allow  learners  to  apply  them  to  real  life 
 situa�ons. 

 Business Intelligence and Visualisa�on  B8BA100 
 This  module  aims  to  give  students  prac�cal  skills  in  modelling,  storage  access  and  visualisa�on  of  big  data,  emphasising 
 the  key  techniques  essen�al  to  evolving  data  analy�cs  solu�ons.  This  module  concentrates  upon  the  importance  of 
 visualisa�on  in  the  effec�ve  communica�on  and  interpreta�on  of  data  analysis  in  enhanced  end-user  decision  making. 
 Business  Intelligence  and  the  data  storage  solu�ons  which  support  it  are  a  key  enabler  of  effec�ve  visualisa�ons,  and  this 
 module provides a solid grounding in these techniques. 
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 Business Systems Analysis  B8BU108 
 This  module  further  develops  the  fundamental  elements  of  planning,  control  and  decision  making.  The  module  expands 
 previous  learnings  to  consider  performance  measurement  and  evalua�on.  The  module  will  focus  on  the  applica�on  of 
 management accoun�ng techniques to assist management in a range of business scenarios. 

 Strategic Marke�ng  B8MN101 
 This  module  is  a  capstone  module  for  marke�ng  learners.  During  this  module,  emphasis  is  placed  on  the  prac�ce  of 
 problem  solving  and  decision  making  using  the  case  study  method.   This  module  provides  learners  with  the  opportunity 
 to  reflect  on  real  marke�ng  case  studies  and  analyse  these.  A  series  of  case  studies  will  be  selected  at  the  beginning  of 
 this  course  as  these  relate  to  current  issues  in  Marke�ng.  Learners  will  be  exposed  to  a  variety  of  industries  and  will  have 
 the  opportunity  to  apply  the  body  of  knowledge  they  have  acquired  in  previous  marke�ng  modules.  Case  studies  will  be 
 presented  in  class  and  learners  will  be  required  to  come  prepared  to  par�cipate  ac�vely  in  the  debates.   In  order  to  make 
 informed  decisions  learners  need  to  be  prepared  and  familiar  with  the  case  study.  The  final  assessment  will  be  the 
 wri�ng of a case study and the presenta�on of this project in a conference format. 

 Services Marke�ng  B8MK105 
 To  develop  a  holis�c  understanding  of  marke�ng  in  all  contexts,  learners  need  a  thorough  understanding  of  both  product 
 and  services  marke�ng.  This  module  will  develop  in  learners  an  understanding  of  the  unique  nature  of  services  and  the 
 par�cular  strategic  and  tac�cal  marke�ng  challenges  in  managing  service  organisa�ons.  It  will  equip  learners  with  the 
 knowledge and skills for managing and implemen�ng marke�ng approaches in the service sector. 

 Interna�onal Marke�ng  B8MK106 

 Marke�ng  interna�onally  is  a  ques�on  of  survival  for  many  organisa�ons  that  wish  to  expand,  grow  or  just  survive.  This 
 module  will  introduce  the  learner  to  Interna�onal  Marke�ng  concepts  and  theories  and  the  types  of  environments 
 companies  face  when  interna�onalising.  How  to  select  markets  and  how  to  enter  markets  are  decisions  relevant  when 
 designing  the  Interna�onal  Marke�ng  Plan.  In  this  module  learners  will  be  asked  to  work  on  a  project  where  they  will 
 sharpen their cross-cultural management skills with the view of building an Interna�onal Marke�ng Plan. 

 Web Marke�ng Design and Development  B8IS116 
 Providing  prac�cal  experience  of  website  design  and  development,  this  lab-based  module  offers  learners  an  opportunity 
 to  explore  how  websites  can  be  used  for  marke�ng  purposes.  More  specifically,  learners  work  on  some  front-end 
 aspects  of  web  design  (HTML  &  CSS)  and  some  behind-the-scenes  web  aspects  such  as  Web  Analy�cs  and  Search  Engine 
 Op�misa�on with a web marke�ng perspec�ve.    

 Cloud Technology for Marke�ng  B8IS114 
 The  cloud  compu�ng  paradigm  is  an  evolu�on  of  informa�on  technology  which  has  had  an  impact  on  organiza�ons 
 func�ons  and  processes.  This  module  will  specifically  address  cloud  technologies  from  the  perspec�ve  of  the  marke�ng 
 professional.  The  module  has  a  twofold  focus,  ini�ally  on  the  frontline,  how  cloud  technologies  can  aid  tradi�onal 
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 informa�on  systems  such  as  CMS  and  CRM.  It  will  then  deliver  a  behind  the  scenes  view  of  modern  web  scale  data. 
 Understanding  of  the  func�onal  aspects  of  what  is  termed  'Big  Data'  will  enable  superior  use  of  the  available 
 technologies for marke�ng professionals. 

 Event Opera�ons and Crowd Management  B8MK103 
 This  module  augments  the  learner's  understanding  and  applica�on  of  the  event  planning  process  by  providing  a  robust 
 overview  of  the  essen�al  components  in  opera�ng  and  execu�ng  an  event.  Learners  will  study  the  essen�als  in 
 site/loca�on  selec�on,  staging  and  logis�cs  and  combine  these  with  an  emphasis  on  newer  emerging  trends,  tools  and 
 technologies.  Online  and  offline  events  are  studied  and  cri�qued.  The  module  provides  a  prac�cal  industry-based  case 
 focus as assessment and group work, class debate and presenta�on are core components. 

 Event Marke�ng  B8MK108 
 Event  Marke�ng  is  designed  to  offer  learners  a  focused  perspec�ve  on  the  marke�ng  of  events  across  domes�c  and 
 interna�onal  sectors.  The  module  combines  tradi�onal  marke�ng  op�ons  with  new  emerging  marke�ng  tools  and 
 techniques  in  order  to  provide  a  robust  overview  of  the  op�ons  available  to  the  contemporary  event  marketer.  This 
 module  differs  from  other  marke�ng  modules  in  that  it  provides  specific  marke�ng  guidelines  for  the  event  industry 
 which  includes  service  provision,  e-event  marke�ng,  marke�ng  as  entertainment,  event  pricing  and  social  event 
 marke�ng.  Lectures  are  the  primary  method  of  delivery  and  are  supported  by  tutorials  and  interac�ve  sessions  for 
 discussion of material and self-directed learning. 

 Advanced Financial Management* 
 This  module  provides  an  understanding  of  the  more  advanced  investment  appraisal  techniques  and  issues.  The  module 
 specifically  addresses  the  role  of  corporate  finance  manager  in  preparing  reports  to  facilitate  board  decisions.  This 
 module  will  provide  learners  with  an  understanding  of  risk  assessment,  risk  management  techniques  employed  to 
 effec�vely hedge corporate risk exposure. 

 Financial Repor�ng* 
 This  module  consolidates  and  progresses  the  understanding  acquired  in  previous  financial  applica�on  of  the 
 interna�onal accoun�ng standards, accoun�ng for business combina�ons and current financial repor�ng developments. 

 Taxa�on Systems* 
 This  module  introduces  learners  to  taxa�on  systems.  The  module  provides  the  knowledge  and  understanding  to  apply 
 the  basic  principles,  concepts  and  techniques  of  addressing  taxa�on  issues  in  commercial  situa�ons.  NB:  This  module 
 has  two  versions,  one  delivered  in  Dublin,  and  the  other  delivered  in  Malaysia.  The  module  construct  and  goals  are  the 
 same, however localisa�on of some content differen�ates the content and assessment materials. 

 Audit and Assurance* 
 This  module  provides  the  tools  and  techniques  used  to  conduct  an  audit  inves�ga�on  whether  on  a  statutory  or  other 
 assurance  basis.  Learners  will  become  familiar  with  the  regulatory  and  ethical  environment  within  which  the  audit  must 
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 be  conducted.  The  iden�fica�on  of  and  the  appropriate  response  to  key  audit  risks  will  also  be  applied  to  prac�cal 
 scenarios. 

 Advanced Financial Management  B8AF106 
 This  module  provides  an  understanding  of  the  more  advanced  investment  appraisal  techniques  and  issues  which  may 
 confront  the  corporate  finance  manager  in  preparing  reports  to  facilitate  board  decisions.  An  understanding  will  be 
 provided  of  risk  assessment  and  treasury  risk  management  techniques  employed  to  effec�vely  hedge  corporate  risk 
 exposures. 

 Financial Repor�ng  B8AF102 
 This  module  consolidates  and  progresses  the  understanding  acquired  in  previous  financial  accoun�ng  modules.  It 
 encompasses  applica�on  of  the  interna�onal  accoun�ng  standards,  accoun�ng  for  business  combina�ons  and  current 
 financial repor�ng developments. As the capstone it facilitates the incorpora�on of cross modular learning. 

 Taxa�on Systems  B8AF104 
 This  module  equips  learners  with  the  knowledge  and  the  skills  necessary  to  calculate  the  taxa�on  of  individuals  and 
 companies.  On  comple�on  of  this  module,  they  will  be  able  to  iden�fy  and  explain  the  obliga�ons  of  taxpayers  and  the 
 implica�ons of non-compliance. 

 Audit and Assurance  B8AF108 
 This  module  provides  the  tools  and  techniques  used  to  conduct  an  audit  inves�ga�on  whether  on  a  statutory  or  other 
 assurance  basis.  Learners  will  become  familiar  with  the  regulatory  and  ethical  environment  within  which  the  audit  must 
 be  conducted.  The  iden�fica�on  of  and  the  appropriate  response  to  key  audit  risks  will  also  be  applied  to  prac�cal 
 scenarios. 

 Treasury & Risk Management  B8AF111 
 Risk  management  focuses  on  the  types  of  risk  that  arise  for  businesses  and  sovereign  ins�tu�ons  including:  market  risk, 
 credit  risk,  and  interest  rate  risk.  The  module  considers  financial  risk  management  strategies;  how  risk  is  evaluated;  the 
 methods  that  are  available  to  hedge  against  risk  and  the  strategies  that  are  employed  to  mi�gate  risk.  This  is 
 complemented  by  considera�on  of  opera�onal  risk  and  key  risk  management  issues  for  financial  ins�tu�ons  including 
 regulatory  issues  such  as  the  Basel  Accords.  The  module  also  analysis  the  various  responsibili�es  of  the  treasury  func�on 
 and  its  roles  that  either  contribute  to  protec�ng  or  enhancing  shareholders  value,  reducing  risk  or  securing  the 
 organisa�on's  cash  flows.  The  module  concentrates  on  the  management  of  financial  risk  in  an  interna�onal  corporate 
 se�ng. 

 Financial Structured Products  B8AF113 
 The  module  will  cover  the  basic  proper�es,  pricing  and  hedging  of  futures/forwards,  op�ons,  swaps  and  other 
 deriva�ves  traded  on  financial  markets,  together  with  the  working  mechanism  of  the  deriva�ve  markets.  The  module 
 provides  analy�cal  and  numerical  methods  to  pricing  deriva�ves  contracts.  The  module  covers  the  use  of  deriva�ves  in 
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 hedging  and  managing  financial  risk  but  also  their  limita�ons  in  connec�on  with  stock  market  crashes  and  financial 
 crises. 

 Interna�onal Asset Management  B8BU101 
 This  module  will  introduce  learners  to  the  principles,  concepts  and  techniques  required  to  understand  the  core 
 components  of  business  finance  and  internal/external  financial  analysis.  Students  will  develop  a  knowledge  and 
 understanding  of  finance  in  the  key  areas  of  financial  repor�ng,  budge�ng,  variance  analysis,  performance  evalua�on 
 and the role of various stakeholders. 

 Innova�on in Interna�onal Financial Services  B8BU109 
 This  module  will  explore  technological  innova�on  and  entrepreneurship  in  the  financial  services  industry.  The  module 
 will  address  whether,  how,  when  and  where  the  crea�ve  applica�on  of  technology  (FinTech)  can  address  market 
 inefficiencies  and  meet  consumer  needs  in  the  realm  of  the  financial  services  sector.  The  module  will  be  delivered 
 through a combina�on of lectures, case studies, class presenta�ons and guest speaker lectures/talks. 

 Data Analy�cs for Finance  B8BU105 
 This  module  will  provide  learners  with  an  introduc�on  to  the  fundamentals  of  Big  Data  and  the  prac�cal  experience  of 
 extrac�ng  value  from  Big  Data.  The  module  will  also  provide  a  sound  understanding  of  the  quan�ta�ve  methodologies 
 and analy�cal techniques employed in the analysis of Big Data in the FinTech context. 

 Contemporary Issues in Law  B8LW114 
 This  module  is  designed  to  provide  learners  with  an  opportunity  to  explore  and  engage  with  current  debates  in  law  in 
 areas beyond the core legal subjects. It will also examine the development and reform of law. 

 Equity and Trusts  B8LW116 
 This  Module  is  designed  to  give  learners  a  clear  understanding  of  the  law  rela�ng  to  trusts  and  equitable  remedies  while 
 also providing learners with the skills to cri�cally analyse and apply these legal principles. 

 Administra�ve Law  B8LW104 
 This  module  is  designed  to  provide  learners  with  a  firm  understanding  of  the  way  in  which  administra�ve  law  regulates 
 the  organisa�on,  composi�on,  func�ons  and  procedures  of  public  authori�es;  their  impact  on  the  ci�zen;  and  the 
 restraints to which they are subject. 

 Jurisprudence  B8LW108 
 This module examines the main schools of thought in the philosophy of law and the sociology of law. 
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 Family Law  B8LW112 
 To  cri�cally  examine  the  legisla�ve  and  judicial  regula�on  of  the  legal  rela�onship  within  the  context  of  the  family  as 
 broadly defined. 

 Law of Evidence  B8LW106 
 This  module  is  designed  to  equip  learners  with  prac�cal  knowledge  and  understanding  of  the  core  principles  of  the  law 
 of  evidence,  both  civil  and  criminal.  The  module  is  broadly  concerned  with  the  rules  and  principles  which  govern  what 
 may be proved in a court of law. 

 Employment Law  B8LW110 
 The  module  content  involves  a  comprehensive  study  of  substan�ve  contractual  and  statutory  employment  ma�ers  in  this 
 jurisdic�on  together  with  an  overview  of  applicable  procedures.  The  module  examines  the  essence  of  the  employment 
 rela�onship and the consequent legal principles arising from recruitment right through to termina�on. 

 Interna�onal Law  B8LW101 
 This  module  is  designed  to  provide  learners  with  an  opportunity  to  be  introduced  to  public  and  private  interna�onal  law 
 in  its  various  thema�c  focuses,  to  include  public  interna�onal  law,  interna�onal  human  rights  law  and  interna�onal 
 commercial law. 

 Contemporary Performance Management  B8BU106 
 This  module  helps  learners  to  develop  and  implement  innova�ve  performance  management  strategies  to  improve  talent 
 management,  employee  engagement  and  business  results.  It  presents  a  holis�c  approach  to  performance  management. 
 Most  organisa�ons  have  performance  management  processes  in  one  form  or  another,  but  these  are  o�en  based  on 
 formal  annual  reviews,  forced  rankings  and  directly  linked  to  pay  decisions.  These  tradi�onal  approaches  are  o�en  at  the 
 expense  of  ongoing,  con�nuous  feedback  and  focus  on  looking  back  at  what  has  or  has  not  been  achieved  rather  than 
 looking  forward.  Direct  links  to  pay  decisions  avert  a�en�on  from  people's  development,  and  managers  o�en  get  lost  in 
 the  bureaucracy  of  complex  forms  rather  than  fully  engaging  with  their  people.  This  module details  how  to  build  a 
 culture  of  ongoing  feedback  and  coaching  and  provides  case  studies  of  how  this  approach  to  building  performance  has 
 been effec�ve in organisa�ons including Deloi�e, Gap, Expedia and Google. 

 Business Opera�ons Management* 
 This  module  aims  to  help  learners  gain  a  comprehensive  understanding  of  opera�ons  management.  Opera�ons 
 management  is  a  very  important  management  func�on  as  it  can  add  significant  value  to  an  organisa�on.  Students  are 
 taught  to  apply  theory  to  prac�cal  situa�ons  and  to  approach  opera�ons  management  with  mul�ple  considera�ons  in 
 order  to  be  able  to  iden�fy  the  op�mum  opera�onal  procedure  for  a  given  organisa�on.  To  achieve  this,  the  module 
 covers  the  following  topics:  introduc�on  to  supply  chain  opera�ons,  demand  management,  material  management; 
 capacity management; inventory management and distribu�on management. 
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 Business ICT* 
 The  module  focuses  on  the  role  informa�on  systems  (IS)  play  in  the  modern  business  environment.  Learners  will  gain 
 insight  into  how  informa�on  systems  play  a  key  part  in  enabling  different  types  of  innova�on  and  in  gaining  compe��ve 
 advantage.  It  is  impera�ve  that  learners  gain  an  apprecia�on  of  IS  security,  privacy  and  ethical  aspects  when  managing  in 
 the digital world and in this module they will apply their skills throughout to a design project. 

 Legal Issues for Business* 
 The  module  aims  to  provide  learners  with  an  underpinning  as  to  how  the  Irish  legal  system  operates  and  a  founda�on  in 
 the  fundamental  principles  of  law  as  they  are  per�nent  to  the  business  world.  The  module  considers  the  key  aspects  of 
 business  law  including  contract,  tort,  consumer,  employment,  and  commercial  law  and  demonstrates  to  learners  both 
 the  legal  constraints  and  obliga�ons  impac�ng  commercial  enterprise.  The  module  underpins  the  appropriate  and 
 relevant  academic  legal  theories  and  principles  enabling  the  learner  to  appraise,  interpret  and  apply  such  theories  and 
 principles to a range of business opportuni�es and challenges. 

 Business Sustainability* 
 Sustainability  is  becoming  an  increasingly  important  topic  in  Business.  This  module  will  offer  the  learner  both  the  theory 
 and  prac�ce  of  business  sustainability  and  ethical  processes.  Learners  will  develop  the  skills  and  knowledge  necessary  for 
 making  strategic  decisions  when  considering  the  full  range  of  economic,  social,  and  environmental  impact  of  the  global 
 ecosystem.  The  module  will  also  explore  the  challenges  that  many  organisa�ons  face  when  considering  sustainability 
 within their organisa�ons. 

 Economics in the Business Environment* 
 The  module  aims  to  provide  learners  with  the  key  economic  concepts  and  provides  learners  with  an  understanding  of  the 
 global  economy  and  its  connec�on  to  organisa�ons,  individuals  and  society.  The  module  introduces  the  learner  to  the 
 concept  of  the  free  market  and  Keynesian  ideology  and  applies  the  theore�cal  framework  of  economics  to  enable  the 
 learner  to  develop  an  erudite  view  of  the  major  solu�ons  to  economic  problems  arising  from  produc�on  and  distribu�on 
 of goods and services. 

 Management and Organisa�onal Behaviour* 
 The  module  aims  to  provide  learners  with  the  key  concepts  of  organisa�onal  behaviour  and  management  with  a  focus  on 
 the  academic  management  theories  and  models  and  their  interpreta�on.  The  module  underpins  how  to  manage 
 individuals  and  groups  leading  to  an  increase  of  human  capital  in  an  organisa�on  and  enhanced  organisa�onal 
 performance. 

 Organisa�onal Psychology  B8PY101  1 

 Learners  will  be  equipped  with  the  knowledge,  skills  and  abili�es  to  acquire,  understand  and  appraise  the  applica�on  of 
 psychological  principles  and  theories  to  workplaces  and  organisa�ons.  There  will  be  a  cri�cal  overview  of  personnel 
 psychology  -  job  analysis,  selec�on  techniques,  psychometric  tes�ng  and  assessment  centres.  The  learner  will  develop  a 
 cri�cal  apprecia�on  of  human  behaviour  in  the  workplace  and  the  nature  of  employee  behaviour,  including  how  the 
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 work  environment  contributes  to  physical  and  emo�onal  wellbeing.  Effec�ve  leadership,  group  func�oning,  mo�va�on 
 and  performance  are  also  studied  so  that  the  module  will  give  the  learner  a  comprehensive  understanding  of  businesses 
 from a psychological perspec�ve. 

 Cloud Networking & Security  B8IS111 
 The  cloud  compu�ng  paradigm  is  an  evolu�on  of  informa�on  technology  which  has  had  an  impact  on  organisa�ons 
 func�ons  and  processes.  This  module  will  specifically  address  cloud  technologies  from  a  networking  and  security 
 perspec�ve.  The  module  will  allow  the  learner  to  understand  tradi�onal  networking  and  also  address  the  typical  network 
 setup  of  cloud  compu�ng  architectures.  It  will  also  allow  the  learner  to  iden�fy  and  mi�gate  against  the  security  risks 
 associated with cloud compu�ng. 

 Cloud Pla�orm Development  B8IS131 
 This  module  develops  learner  knowledge  in  the  applica�on  of  cloud  compu�ng  from  a  development  perspec�ve.  The 
 learner  will  be  introduced  to  the  concepts  of  cloud  applica�ons  design,  development  and  deployment.  Benefits  and 
 issues  rela�ng  to  cloud  pla�orms  will  be  iden�fied  plus  considera�ons  such  as  scalability,  storage,  security  and  costs.  The 
 module will encompass evalua�on of different vendor’s pla�orm as a service (PaaS) offerings. 
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 School of Arts -Fall Semester Op�ons 
 (For delivery from September 2024 to December 2024) 

 Year 1 

 Audio Tech and Techniques  A6FM117 
 The  objec�ve  of  the  module  is  to  introduce  the  learner  to  the  opera�ng  principles  of  modern  audio  tools,  technologies 
 and  recording  applica�ons.  The  module  provides  detailed  insights  into  cessing  and  the  opera�on  and  signal  flow  of 
 digital  audio  worksta�ons  and  hardware.  Learners  will  complete  a  number  of  recordings  to  understand  the  principles  of 
 capturing sound. 

 Principles: Light, Camera, Photography  A6FM119 
 The  module   Principles:  Light,  Camera,  Photography   offers  an  indispensable  historical  and  prac�cal  founda�on  to  the 
 study  of  and  crea�ve  engagement  with  film  and  other  contemporary  audio-visual  media.   The  technology  of 
 photography,  including  op�cs  and  automa�c  recording  of  images  (first  using  chemical  processes,  later  replaced  with 
 digital  and  electronic  technology)  underlies  all  contemporary  audio-visual  media,  including  film,  television,  Internet,  and 
 digital  social  media.   The  module’s  minimum  intended  learning  outcomes  are  �ed  to  the  learning  outcomes  of  the  BA  in 
 Film & Crea�ve Media as a whole. 

 So�ware 1: Professional Edi�ng Pla�orms  A6FM121 
 This  course  serves  as  an  introduc�on  to  the  art  of  video  post-produc�on.  We  explore  the  theory  and  prac�ce  of  various 
 edi�ng  styles  in  order  to  gain  a  be�er  understanding  of  how  stories  are  constructed  in  the  edi�ng  room.  Through 
 demonstra�ons  and  hands-on  experience,  students  learn  advanced  edi�ng  techniques  with  an  in-depth  examina�on  of 
 (NLE)  Non-Linear  Edi�ng  Systems.  To  further  enhance  strong  emphasis  is  placed  on  post-produc�on  techniques  that 
 improve  the  sound  and  image  quality  of  the  videos.  Footage  is  provided  for  all  exercises  and  projects.  However,  students 
 will shoot new material for their final projects. 

 The Moving Image  A6FM122 
 This  module  will  introduce  the  learner  to  key  debates  in  the  history  and  development  of  the  moving  image.  Learners  will 
 examine  major  milestones  in  this  history  and  consider  some  of  the  ways  in  which  the  evolu�on  of  the  moving  image  has 
 been one of the most significant events in the modern age. 

 Media & Iden�ty  A6FM123 
 This  module  has  as  its  central  theme  an  explora�on  of  how  the  concept  of  ‘iden�ty’  is  connected  to  digital  technologies 
 and  networked  culture.  It  addresses  the  implica�ons  for  society  of  how  such  media  are  implicated  in  the  fashioning  of 
 the  self  and  of  communi�es  at  the  local,  na�onal  and  global  level.  It  will  explain  how  tradi�onal  concepts  in  media  and 

 Please  consult  your  Student  Advisor  for  approval  for  all  courses.  All  courses  are  run  subject  to  demand.  Dublin  Business  School  reserves  the 
 right  to  alter  or  withdraw  any  of  the  courses  or  programmes  described  in  this  document.  While  every  effort  has  been  made  to  ensure  the 
 informa�on contained in this document is correct, the College is not liable for any errors and omissions. 

 37  |  Page 



 DBS 

 cultural  studies  can  be  applied  in  the  new  digital  context  along  with  challenges  and  redefini�ons.  It  considers  the  degree 
 to  which  digital  media  empowers  individuals  and  groups  to  exercise  control  over  their  lives  and  create  societal  change. 
 The  module  will  examine  key  media  theories  and  the  impact  of  both  tradi�onal  and  social  media  on  the  social  and 
 poli�cal world in areas such as representa�on, digital ci�zenship, par�cipatory culture and self-presenta�on. 

 Professional Prac�ce: The Crea�ve Workplace  A6FM125 
 This  module  will  introduce  the  learner  to  key  concepts  and  prac�ces  in  and  around  the  crea�ve  workplace  with  par�cular 
 emphasis  on  film  and  media  produc�on.  Learners  will  examine  the  most  important  roles  within  the  film  crew  and 
 consider  the  significance  of  Health  and  Safety  issues  on  the  film  set  and  in  the  crea�ve  workplace.  In  addi�on,  learners 
 will  be  encouraged  to  examine  the  reali�es  of  one  of  the  more  fundamental  issues  in  contemporary  crea�ve  media 
 prac�ce – the sustainability agenda. 

 Digital Skills  A6HC101 

 In  this  module  learners  will  focus  on  the  essen�al  and  current  concepts  of  informa�on  technologies  in  order  that 
 learners  begin  to  build  their  digital  skills.  Learners  are  given  a  relevant  approach  to  the  fundamental  issues  surrounding 
 the  world  of  informa�on  technologies  through  a  balance  between  theory  and  the  applied  learning  of  relevant  topics 
 such  as  file  management,  word  processing,  and  building  spreadsheet  models.  This  module  aims  to  support  learners  in 
 gaining  a  knowledge  of  the  characteris�cs,  features  and  components  of  current  informa�on  and  computer  technologies 
 in order to build learners’ prac�cal digital skills to underpin their academic learning. 

 Contemporary Humani�es  A6HC103 

 This  module  offers  an  introduc�on  to  and  explora�on  of  a  range  of  contemporary  topics  and  ques�ons  employing  the 
 approaches  and  methodologies  of  the  humanis�c  disciplines.  The  range  of  topics  and  variety  of  materials  will  give 
 learners  an  idea  of  the  breadth  of  the  field  covered  by  the  humani�es  as  well  as  of  the  relevance  of  academic  disciplines 
 (such  as  history,  literature,  philosophy,  cultural  theory…)  to  the  ‘real  world’.  A  selec�on  of  short  texts  and  accessible  as 
 well  as  challenging  materials  will  be  employed  to  engage  learners  and  encourage  discussion  and  further  explora�on  of 
 ideas. 

 Contemporary Social Sciences  A6HC105 

 This  is  an  introductory  module  to  the  interdisciplinary  field  of  social  sciences,  with  par�cular  emphasis  on  sociology, 
 psychology  and  poli�cal  science.  Learners  are  given  the  opportunity  to  develop  their  knowledge  of  how  contemporary 
 issues  in  the  world  can  be  understood  and  analysed  through  the  lens  of  social  science.  Students  will  be  introduced  to  the 
 social  science  ‘theore�cal  toolbox’  and  encouraged  to  use  a  variety  of  concepts,  methods  and  techniques  to  capture, 
 understand,  describe  and  examine  the  complexity  of  contemporary  phenomena  in  human  socie�es.  The  applica�ons  are 
 explored  from  the  societal  and  individual  perspec�ves  to  help  learners  make  links  between  what  they  are  learning  and 
 the world around them. 

 Please  consult  your  Student  Advisor  for  approval  for  all  courses.  All  courses  are  run  subject  to  demand.  Dublin  Business  School  reserves  the 
 right  to  alter  or  withdraw  any  of  the  courses  or  programmes  described  in  this  document.  While  every  effort  has  been  made  to  ensure  the 
 informa�on contained in this document is correct, the College is not liable for any errors and omissions. 

 38  |  Page 



 DBS 

 Economics of the World of Business  A6HC107 

 This  module  provides  an  introduc�on  to  fundamental  concepts  that  are  essen�al  to  understanding  the  complexi�es 
 faced  by  businesses  in  the  modern  world.  It  familiarises  the  learners  with  economic  and  legal  concepts  and  principles 
 relevant  to  the  development  of  a  business.  This  module  provides  learners  with  the  knowledge,  skills,  and  competencies 
 to  understand  the  business  world  and  to  discover  the  areas  in  which  they  want  to  develop  personally.  In  addi�on,  the 
 module prepares the learners for the modern workplace. 

 Film and Crea�ve Media  A6HC109 

 The  Film  and  Crea�ve  Media  module  has  been  developed  to  familiarise  first-�me  students  with  a  diverse  range  of  salient 
 ques�ons  about  the  media  past  and  present.  As  well  as  introducing  students  to  key  debates  that  are  taking  place  about 
 specific  issues,  the  structure  of  the  module  encourages  students  to  go  further  in  their  quest  for  understanding  and 
 knowledge.  Each  topic  contains  readings,  viewings  and  ac�vi�es  that  lead  to  further  discussions  of  key  concepts  and 
 theories,  details  on  key  thinkers  who  have  informed  debates,  important  ques�ons  for  considera�on,  and  signposts  for 
 further  reading.  Each  class  has  some  form  of  prac�cal  exercise,  aimed  at  ge�ng  students  to  think  more  analy�cally  about 
 their own (and others’) experience of both film and crea�ve digital media. 

 Academic Skills  A6HC111 
 This  module  is  an  academic  awareness  and  skills  unit  designed  to  support  learners  in  transi�on  to  third-level  study.  It 
 introduces  learners  to  the  culture  and  expecta�ons  of  academic  study  and  guides  them  through  the  acquisi�on  and 
 prac�ce  of  many  of  the  key  skills  they  will  require  for  successful  par�cipa�on  and  engagement  in  their  studies.  The 
 module  also  provides  a  space  in  which  the  learners  can  reflect  upon  their  own  personal  learning  needs  and  develop 
 strategies for effec�ve study habits and rou�nes. 

 Cri�cal Thinking Skills  A6HC113 
 This  module  aims  to  develop  skills  and  competencies  in  cri�cal  reading,  wri�ng  and  thinking  and  in  so  doing,  promote 
 awareness  amongst  learners  of  the  importance  of  disciplined  reading,  wri�ng  and  thinking.  It  has  been  designed  to 
 specifically  support  the  learner  in  the  development  of  a  disposi�on  for  good  reasoning  and  evidenced-based  thinking 
 along  with  the  technique  of  effec�ve  public  speaking  aiding  good  communica�on  in  verbal  and  wri�en  formats  in  a 
 variety  of  contexts.  This  module  builds  upon  exis�ng  learning  and  equips  the  learner  with  the  skills  required  in  an 
 academic  and  the  business  context.  This  module  provides  learners  with  the  prac�cal  strategies  to  thrive  both  as 
 individuals and in teams in a third level environment. 

 Psychological Founda�ons  A6PS100 
 This  module  introduces  the  learner  to  psychology  and  related  fields  of  study.  It  dis�nguishes  the  scien�fic  discipline  of 
 psychology  from  popular  psychology  and  highlights  the  importance  of  research,  sta�s�cs  and  ethics.  The  module 
 presents  an  historical  overview  focusing  on  famous  figures  and  landmark  studies  and  highlights  for  the  learner  recurring 
 issues  in  psychology  which  will  resurface  throughout  their  degree.  Learners  will  be  encouraged  to  reflect  on  their  own 
 thoughts and biases to develop greater cri�cal thinking. 
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 Founda�ons in Social Psychology  A6PS104 
 This  module  introduces  the  main  themes  and  issues  concerned  within  social  psychology.  The  contribu�on  made  by  social 
 psychology  to  understanding  of  the  individual,  the  social  context,  and  their  rela�onship  with  each  is  explored  through 
 this  series  of  lectures.  Explora�on  of  these  concepts  is  underpinned  with  applica�on  to  real  world  concerns  and 
 interac�ve learning. 

 Founda�ons of Biopsychology  A6PS110 
 Biopsychology  is  an  area  of  Psychology  that  takes  a  biological  approach  to  understanding  behaviour.  Bio  psychologists 
 study  the  biological  events  that  underlie  all  of  an  individual’s  thoughts,  feelings,  and  ac�ons.  Research  in  this  area 
 focuses  on  the  rela�onship  between  brain  and  behaviour  but  o�en  extends  to  physiological  processes  elsewhere  in  the 
 body  (e.g.,  peripheral  nervous  system).  This  course  will  discuss  the  methods  of  inves�ga�on  used  in  biopsychology,  how 
 drugs  affect  behaviour,  and  explore  what  is  currently  known  about  the  neural  basis  of  various  psychological  and 
 neurological  disorders.  Before  inves�ga�ng  these  topics,  this  course  will  provide  the  necessary  founda�on:  a  background 
 on the basic nervous system and func�oning at gross and cellular levels. 

 Psychology Learning Lab* 
 The  content  of  this  module  is  designed  to  provide  learners  with  the  academic  and  prac�cal  skills  necessary  for  a 
 Psychology  Student.  Content  will  be  presented  in  such  a  way  as  to  enable  learners  to  build  basic  academic  skills  that  are 
 necessary  to  adjust  to  third  level  educa�on  and  key  skills  to  support  the  diverse  range  of  assessments  that  have  been 
 incorporated into modules on the programme. 

 Introduc�on to Psychoanalysis and the unconscious  A6PP016 
 This  module  gives  a  general  overview  of  the  basic  theore�cal  concepts  of  psychoanalysis.  It  will  also  examine  the 
 fundamental  technical  principles  of  psychoanalysis.  The  core  texts  of  Sigmund  Freud  are  broadly  referenced  and  there  is 
 a  very  general  introduc�on  to  how  Jacques  Lacan  elaborated  Freud’s  outline  of  the  unconscious  processes  in  terms  of 
 linguis�cs. 

 Research Technique and Analysis 1  A6PS105 
 This  module  seeks  to  develop  the  learner’s  knowledge  and  understanding  of  the  processes  underpinning  the  use  of 
 descrip�ve  and  inferen�al  sta�s�cal  analysis  techniques,  within  the  quan�ta�ve  research  field.  An  emphasis  is  placed  on 
 providing  learners  with  direct  experience  of  the  prac�cal  skills  involved  in  producing  effec�ve  quan�ta�ve  exploratory 
 and inferen�al sta�s�cal analyses, through the use of hand calcula�on and the SPSS sta�s�cal so�ware package. 

 The Sociological Imagina�on  A6SC012 
 Sociological  Imagina�on  is  a  founda�on  level  sociology  module  which  is  designed  to  be  the  first  stepping-  stone  in  the 
 students’  journey  towards  apprecia�on  of  sociological  knowledge  in  the  explana�on  of  real-  life  phenomena.  The 
 module  is  focused  on  developing  learners’  sociological  imagina�on  and  honing  their  skills  of  applying  the  perspec�ve  to 
 their lived experience. 
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 Introduc�on to Social Research  A6SS109 
 This  module  introduces  the  learner  to  the  scien�fic  method  with  the  emphasis  on  both  quan�ta�ve  and  qualita�ve  social 
 research  designs  and  methods.  Learners  will  demonstrate  social  scien�fic  research  knowledge  and  develop  social 
 research  skills  through  the  comple�on  of  a  hypothe�cal  research  proposal.  Interview  and  observa�on  skills  will  be 
 developed  through  the  comple�on  of  a  qualita�ve  research  proposal.  The  module  is  delivered  in  lectures  providing 
 interac�ve learning opportuni�es. 

 Psychology through the Lifespan 1  A6SC005 
 This  module  introduces  the  learner  to  the  field  of  developmental  psychology  and  the  concept  of  lifespan  development 
 with  a  focus  on  childhood,  adolescence  and  early  adulthood.  It  will  provide  a  grounding  in  key  psychological  theories  and 
 concepts  for  understanding  causes  and  challenges  related  to  lifespan  development  across  the  early  years  and  into  young 
 adulthood.  Central  theories  of  developmental  psychology  will  be  described  and  debated  and  the  opportunity  will  be 
 provided  to  explore  the  main  research  methodologies  that  are  employed  in  lifespan  development  as  well  as  review 
 empirical research. 

 Social Policy and Law for Social Care 1  A6SC003 
 The  module  introduces  learners  to  the  ins�tu�onal  structures,  principles  and  organisa�on  of  governance  and  ci�zenship 
 in  Irish  Society  and  is  an  essen�al  component  to  the  social  science  and  professional  social  care  degrees.  It  provides  the 
 learner  with  a  basic  and  indispensable  grounding  to  the  ins�tu�ons,  principles  and  working  of  law  and  policy  in  Ireland. 
 It  outlines  the  features  of  the  Irish  welfare  state  within  the  context  of  European  socie�es  and  interna�onal  law. 
 Addi�onally,  it  introduces  the  principles  underpinning  the  legal  and  policy  framework  of  human  rights,  equality  and 
 social  jus�ce  in  Ireland.  It  also  provides  a  grounding  in  major  areas  of  Irish  welfare  state  policy  including  educa�on,  social 
 protec�on, poverty and inequality and criminal jus�ce. 

 Cri�cal Thinking Skills  A6HC113 
 This  module  aims  to  develop  skills  and  competencies  in  cri�cal  reading,  wri�ng  and  thinking  and  in  so  doing,  promote 
 awareness  amongst  learners  of  the  importance  of  disciplined  reading,  wri�ng  and  thinking.  It  has  been  designed  to 
 specifically  support  the  learner  in  the  development  of  a  disposi�on  for  good  reasoning  and  evidenced-based  thinking 
 along  with  the  technique  of  effec�ve  public  speaking  aiding  good  communica�on  in  verbal  and  wri�en  formats  in  a 
 variety  of  contexts.  This  module  builds  upon  exis�ng  learning  and  equips  the  learner  with  the  skills  required  in  an 
 academic  and  the  business  context.  This  module  provides  learners  with  the  prac�cal  strategies  to  thrive  both  as 
 individuals and in teams in a third level environment. 

 Mul�media Tools  A6FM101 
 The  module   Mul�media  Tools   introduces  the  learner  to  the  IT  systems  u�lised  in  DBS  to  support  learning.  Secondly, 
 learners  are  introduced  to  the  various  processes  involved  in  mul�media  from  introduc�on  to  Mac  OS,  Documents  and 
 file  types  to  desktop  publishing,  crea�ng  presenta�ons,  audio  visual  applica�ons,  image  manipula�on,  edi�ng  as  well  as 
 mo�on  graphics.  It  further  aims  to  give  learners  a  solid  founda�on  in  media  applica�ons  and  opera�ng  systems  and  to 
 obtain hands-on experience crea�ng mul�media projects around these technical skill sets. 
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 New Media Wri�ng  A6FM103 
 This  module  aims  to  equip  learners  with  the  skills  to  work  in  an  online  media  environment.   Students  will  learn  about  the 
 emergence  of  new  media,  as  well  as  learning  about  the  impact  that  new  media  has  had  on  the  media  industry.  Learners 
 will  be  taught  the  skills  relevant  to  write  for  new  media  and  will  gain  prac�cal  experience  in  new  media  as  well  as 
 searching for and verifying relevant new media/online content. 

 Inves�ga�ng the Crea�ve Media Industry  A6FM105 
 This  module  aims  to  provide  an  accessible  and  s�mula�ng  introduc�on  to  the  study  of  crea�ve  media.  It  will  encourage 
 learners  to  explore  the  world  of  crea�ve  media  through  an  analysis  of  a  range  of  media  products  in  order  to  understand 
 how  meanings  and  responses  are  created.  Learners  will  inves�gate  the  processes  of  meaning-making  in  crea�ve  media 
 produc�on and recep�on at the level of text and at the level of pla�orm. 

 Film, Cinema & Screen Today  A6FM107 
 The  module  is  designed  to  introduce  learners  to  the  basic  concepts  surrounding  film  and  media  studies.  Learners  will 
 examine  major  milestones  in  this  history  and  consider  some  of  the  ways  in  which  the  evolu�on  of  the  film  industry  has 
 been  one  of  the  most  significant  events  in  the  modern  age.  Learners  will  consider  how  these  milestones  inform  our 
 understanding of contemporary screen studies. 

 Crea�vity & Design in Prac�ce  A6FM109 
 This  module  introduces  the  learner  to  the  art  of  being  crea�ve  with  digital  content  and  understands  the  crea�on  skills 
 and  tools  necessary  to  plan,  create  and  implement  effec�ve  digital  content  as  part  of  any  project  plan.  Lectures  and 
 laboratory  work  and  collabora�on  with  industry  will  be  the  primary  method  of  delivery  with  a  focus  on  fieldwork.  These 
 are  supported  by  tutorials  to  facilitate  further  discussion  of  material  and  guidance  for  self-directed  learning.  Guest 
 lecturers  will  be  invited  to  offer  seminars  and  workshops  to  develop  the  learners  understanding  of  current  industry 
 prac�ces.   An  intranet  site  exists  for  the  module  where  supplementary  material  and  appropriate  relevant  links  will  be 
 available. Learners will ac�vely engage with reflec�ve analysis of their work via blog/report wri�ng. 

 Digital Film Produc�on  A6FM113 
 This  module  introduces  learners  to  Digital  Film  Produc�on  through  the  stages  of  pre-produc�on,  produc�on  and 
 post-produc�on.  It  aims  to  establish  best  prac�ce  principles  in  the  areas  of  visual  storytelling,  produc�on  and  edi�ng. 
 The  module  also  aims  to  equip  learners  with  basic  HD  camera  opera�on,  loca�on  sound  recording  and  edi�ng  skills  to 
 create a live ac�on short film 

 Literature and Film  A6HC100 
 This  module  offers  an  introduc�on  to  the  third-level  study  of  literature  and  film.  Learners  are  introduced  to  some  of  the 
 key  concepts,  ideas  and  terms  employed  in  literary  and  film  studies,  then  guided  through  interdisciplinary  explora�ons  of 
 topics  or  themes  across  a  range  of  literary  and  cinema�c  texts  from  different  historical  and  cultural  contexts.  Where 
 possible, topics will be linked to events and exhibi�ons in Dublin at the �me. 
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 History and Poli�cs  A6HC102 
 This  module  offers  an  introduc�on  to  the  third-level  study  of  history  and  poli�cs.  It  will  provide  learners  with  an 
 introduc�on  to  the  main  prac�cal,  methodological  and  philosophical  aspects  of  history  and  poli�cs  as  disciplines.  This 
 module  will  introduce  learners  to  a  wide  range  of  historical  and  poli�cal  topics  from  different  periods,  countries, 
 perspec�ves  and  themes  and  examine  the  influence  of  ideologies,  economic  issues,  individuals,  and  interest  groups  on 
 today’s society. 

 Social Science and Psychology  A6HC104 
 This  module  introduces  learners  to  the  interdisciplinary  field  of  social  sciences.  Learners  are  given  the  opportunity  to 
 develop  their  knowledge  of  how  different  areas  of  sociology  and  psychology  engage  in  the  study  of  the  individual  and 
 society.  Learners  will  also  be  introduced  to  some  of  the  basic  principles  and  themes  within  social  science.  Contemporary 
 applica�ons  are  explored  from  the  societal  and  individual  perspec�ves  in  order  to  facilitate  the  learners  as  they  begin  to 
 make  links  between  what  they  are  learning  and  the  world  around  them.  Hence  this  module  is  aimed  to  be 
 interconnected  with  other  modules  offered  in  the  program  to  enable  students  to  discover  the  interdisciplinary  and 
 mul�direc�onal nature of humani�es studies. 

 Media and Journalism  A6HC106 
 This  module  offers  an  introduc�on  to  the  third-level  study  of  Media  and  Journalism.  Learners  are  introduced  to  some  of 
 the  key  concepts,  theore�cal  terms  and  debates  within  the  field  of  media  studies  and  learn  about  and  acquire  general 
 journalis�c  skills  (wri�ng,  informa�on  gathering  and  analysis).  Topics  are  explored  through  ques�ons  rela�ng  to  media 
 autonomy,  no�ons  of  responsibility  and  representa�on.  This  module  is  interac�ve  and  integra�ve  as  the  topics  overlap, 
 crea�ng a broad understanding of various sec�ons of today’s world and the role Media plays in it. 

 Careers Discovery  A6HC110 
 This  module  will  provide  a  pla�orm  for  the  development  of  employability  skills  at  level  6.  The  aim  of  the  module  is  to 
 facilitate  future  planning  for  employability  with  a  focus  on  the  learner’s  strengths,  job  applica�on  and  interview  skills  in 
 rela�on  to  the  current  job  market.  Learners  will  be  provided  with  the  knowledge,  tools  and  resources  required  to 
 evidence  the  development  of  their  career  discovery  skills  through  the  produc�on  of  an  employability  por�olio  detailing 
 core  competencies  such  as  the  engagement  with  career  self-assessment  tools,  an  analysis  of  the  labour  market,  the 
 prac�ce  of  an  effec�ve  decision-making  strategy,  the  development  of  a  quality  CV,  the  compila�on  of  an  effec�ve  le�er 
 of applica�on and the demonstra�on of key interview skills. 

 Electronic Music Composi�on* 
 This  module  aims  to  familiarise  learners  with  the  key  concepts  of  the  composi�onal  prac�ces  of  music  created  in  a  DAW. 
 This  module  aims  to  develop  the  musical  skills  of  ac�ve  listening,  comprehension  and  composi�on  in  the  context  of 
 music  produc�on.  The  module  aims  to  strengthen  these  skills,  prac�cally  and  through  dissec�on  of  published  music,  and 
 the  act  of  composing.  The  module  emphasises  the  prac�cal  aspects,  developing  the  learner’s  so�ware  skills,  and 
 theore�cal backing necessary in a modern DAW based music. 
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 Studio Recording* 
 The  aim  of  this  module  is  to  familiarise  learners  with  the  key  concepts  of  recorded  sound  and  recording  studio  prac�ces. 
 Learners  will  be  introduced  to  analogue  signal  flow,  in-line  large  format  consoles,  and  client-based  interac�ons.  The 
 module  aims  to  develop  the  skills  necessary  to  complete  recording  tasks  within  a  recording  environment.  The  module 
 emphasises the prac�cal aspect of the recording process, strengthening learners’ technical and so� skills. 

 Literature in the Modern World  A6GA101 
 This  module  offers  a  broad  ranging  introduc�on  to  the  apprecia�on  and  study  of  modern  literature.  Learners  are 
 introduced  to  the  formal  analysis  and  contextual  study  of  literature  through  a  close  examina�on  of  a  small  number  of 
 poe�c  and  fic�onal  texts  and  encouraged  to  experiment  with  crea�ve  responses  in  wri�ng  workshops.  Throughout  the 
 module  the  focus  will  be  on  the  development  of  close  reading  skills  and  good  reading  habits,  building  an  understanding 
 of  the  importance  of  form  and  historical  context  to  literary  expression  and  interpreta�on,  and  enabling  learners  to  find  a 
 clear personal, academic and crea�ve wri�ng voice. 

 Drama and Theatre: Page and Stage  A6GA103 
 This  module  offers  an  introduc�on  to  and  explora�on  of  the  art  of  drama  and  theatre  in  its  varied  dimensions:  as  a 
 literary  construct  within  generic  and  historical  conven�ons,  as  a  live  entertainment  experience,  as  a  script  to  be 
 performed  and  reflected  on,  and  as  an  event  within  a  par�cular  historical  and  poli�cal  context.  Learners  will  read  and 
 cri�cally  discuss  plays  from  a  variety  of  perspec�ves,  exploring  genre  and  looking  at  how  plays  engage  their  worlds 
 poli�cally  and  philosophically;  they  will  experience  and  review  a  play  in  produc�on  at  a  Dublin  theatre,  looking  at  how 
 plays  work  as  theatre  and  how  a  par�cular  produc�on  might  engage  the  world  at  that  moment;  they  will  take  part  in  an 
 introductory level rehearsed reading. 

 War and Peace in the Twen�eth Century 1  A6GA102 
 The  module  equips  learners  with  the  knowledge  and  skills  required  by  history  as  a  discipline  and  offers  a  broad  overview 
 of  the  dominant  themes  and  major  events  in  European  and  interna�onal  history  from  the  First  World  War  to  the  end  of 
 the  Cold  War.  Special  prominence  is  given  to  the  major  ideological  forces  that  have  shaped  poli�cal,  social  and  economic 
 developments. 

 Irish Life and Cultures  A6AR039 
 The  aim  and  Objec�ves  of  this  module  are  to  explore  the  historical  and  cultural  construc�on  of  Irish  society  and  iden�ty; 
 enable  learners  to  appreciate  how  cultural  produc�on  and  consump�on  shape  and  give  meaning  to  everyday  Irish  life; 
 enable  learners  to  appreciate  and  cri�cally  engage  with  a  diversity  of  perspec�ves  on  the  history  of  modern  Ireland; 
 equip  learners  with  the  skills  required  to  access  informa�on  in  a  variety  of  ways  appropriate  to  a  discipline,  including 
 loca�ng and using library collec�ons and services and other search tools and databases. 

 Wri�ng for College  A0FD001 
 College  Wri�ng  develops  wri�ng  skills  by  teaching  students  the  process  and  protocols  associated  with  producing  quality, 
 college-level  essays.  The  course  also  aims  to  foster  a  degree  of  literacy  around  an  issue  of  significant  public  debate.  This 
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 semester’s  theme  explores  the  rela�onships  between  the  self,  society  and  sustainability.  Ques�ons  raised  by  this  topic 
 have  numerous  implica�ons  on  broader  subjects  such  as  personal  philosophies,  interpersonal  rela�onships,  career 
 choices,  a�tudes  towards  the  free  market  and  government,  and  even  choices  of  poli�cal  party.  The  course  considers 
 several  deep  ques�ons:  What  form  of  individualism  serves  the  individual  best?  Which  models  of  community  are  worth 
 preserving  and  which  models  have  persisted  beyond  their  usefulness?  Do  the  challenges  presented  by  climate  change 
 “change everything”?  How are core values challenged or strengthened in the face of a new world of limits? 

 Introduc�on to Philosophy  A6PP182 
 The  aim  of  this  course  is  to  give  a  general  introduc�on  to  the  chief  thinkers  of  the  Western  philosophical  tradi�on.  The 
 course  will  begin  by  examining  the  three  main  philosophical  schools  of  Ancient  Greece:  Platonism,  Aristotelianism  and 
 Stoicism.  A�er  having  explored  two  central  thinkers  of  late  an�quity  (Augus�ne)  and  the  Middle  Age  (Aquinas),  we  will 
 examine  the  main  tradi�ons  in  modern  philosophy:  Ra�onalism,  Empiricism  and  Scep�cism.  Finally,  we  will  concentrate 
 on one major school of the 20th century: Existen�alism. 

 Introduc�on to Psychology  A6PS002 
 This  module  will  serve  as  an  introduc�on  to  the  field  of  psychology.  As  such,  class  content  will  first  provide  an  overview 
 of  the  development  of  psychology  as  a  systema�c  science,  before  inves�ga�ng  a  selec�on  of  key  themes,  issues  and 
 debates  within  psychological  theory,  research  and  prac�ce.  In  doing  so,  this  module  will  cover  influen�al  work  across 
 numerous sub disciplines, such as Biological, Social, Developmental and Cogni�ve Psychology. 
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 Year 2 

 Cogni�ve Psychology 2  2 

 Cogni�ve  psychology  deals  with  the  scien�fic  study  of  mental  processes,  with  a  focus  on  understanding  how  the  human 
 mind  and  brain  acquires,  a�ends  to,  stores  and  uses  informa�on  in  order  to  support  our  complex  mental  lives.  In  this 
 post  introductory  module  on  cogni�ve  psychology,  learners  will  build  on  the  founda�onal  knowledge  about  percep�on 
 and  a�en�on  acquired  through  comple�on  of  Cogni�ve  Psychology  1,  by  exploring  memory  and  key  aspects  of  higher 
 cogni�on (such as decision making, reasoning, exper�se etc). 

 Ethical Research Methods and Design  A7PS103  1 

 This  module  is  designed  to  engage  the  learner  in  understanding  central  components  of  psychological  inves�ga�on 
 including:  quan�ta�ve  and  qualita�ve  research  design,  reliability  and  validity;  and  threats  to  internal  validity.  In  addi�on, 
 the  module  equips  the  learner  with  the  prac�cal  skills  necessary  to  develop  and  test  a  psychological  research  ques�on, 
 reflec�ng  upon  the  outcome  of  the  analyses  and  dissemina�ng  the  associated  findings  in  both  wri�en  and  oral  form. 
 Learners  will  be  introduced  to  common  psychological  instruments  used  in  data  collec�on.  Moreover,  the  learner  will 
 engage  with  a  variety  of  current  research  papers  and  will  be  empowered  to  think  cri�cally  and  scep�cally  about  research 
 ques�ons, methodology, sta�s�cal analysis and representa�on of findings. 

 Research Technique and Analysis 2  A7PS105  1 

 The  study  and  prac�ce  of  psychology  requires  strong  research  methodology  and  sta�s�cal  skills.  This  module  addresses 
 the  analysis  of  data  through  quan�ta�ve  and  qualita�ve  methods  at  a  more  advanced  level.  This  will  equip  learners  with 
 the  cri�cal  and  analy�cal  skills  in  assessing,  interpre�ng,  and  repor�ng  on  data  in  research  with  the  aid  of  so�ware 
 packages such as SPSS and NVivo 

 Personality and Psychoanaly�c Subjec�vity  A7PS108  1 

 This  module  provides  an  overview  of  the  different  theore�cal  perspec�ves  used  in  Psychology  to  understand  individual 
 differences  in  personality,  intelligence  and  subjec�vity.  It  focuses  in  some  detail  on  the  structure  and  dynamics  of  the 
 two  psychoanaly�c  topographies  of  the  mind  as  well  as  enabling  learners  to  appreciate  the  difference  between  the 
 reality  principle  and  the  pleasure  principle.  Learners  are  encouraged  to  evaluate  the  differences  between  psychoanaly�c 
 and  psychological  concep�ons  of  personality  and  subjec�vity.  Learners  also  develop  an  understanding  of  how  the 
 theore�cal and empirical findings can be applied to the work environment. 

 Experimental Psychology A7PS107  1 

 The  module  is  based  around  in-class  lab  prac�cals  where  students  will  gather  data  from  each  other  using  biometric 
 equipment,  and  then  analyse  and  write  up  that  data.  They  will  also  design  their  own  cogni�ve  experiments  in  Open 
 Sesame. 

 2  Has pre-requisite 
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 Economic Sociology  A7SS100 
 The  Economic  Sociology  module  is  an  intermediate  level  module  that,  in  general,  examines  economic  phenomena  and 
 their  importance  in  the  society  from  a  sociological  viewpoint.  The  module  examines  basic  concepts,  ideas  and  theories 
 which  form  the  ma�er  of  economic  sociology,  and  applies  them  to  a  variety  of  real-world  examples.  The  module  is 
 designed  to  help  the  learner  see  how  the  economy  and  society  are  connected  to  each  other.  A  historical  perspec�ve  is 
 introduced  to  highlight  the  characteris�cs  of  different  policies  and  economic  systems.  This  will  be  very  helpful  for 
 understanding  the  economic  environment.  The  module  also  includes  a  sec�on  in  development  economics,  which  is  a 
 rela�vely  new  and  broad  branch  of  economics  and  poli�cal  science.  It  focuses  on  the  economic,  social,  poli�cal,  and 
 ins�tu�onal  mechanisms  in  developing  na�ons  with  the  aim  of  improving  people’s  level  of  living.  In  summary,  this 
 module  helps  the  learner  understand  and  explain  economic  phenomena,  which  is  crucial  for  understanding  the  world  in 
 which we all live. 

 Criminology in Ac�on - Youth Jus�ce  A7SS107 
 The  Youth  Crime  and  Jus�ce  module  focuses  on  iden�fica�on,  reac�on  and  response  to  youth  crime  and  deviance. 
 Historical  and  contemporary  contexts  are  examined.  A�en�on  is  given  to  the  social  construc�on  of  the  young  offender 
 and  the  social  consequences  of  this  label.  Theore�cal  explana�ons  of  deviant  and  criminal  behaviour,  along  with  an 
 analysis  of  the  Irish  Youth  Jus�ce  system,  including  components  of  the  jus�ce  system,  programmes  and  agencies  related 
 to youth misconduct are discussed. 

 Campaigning, Advocacy and Public Engagement  A7SS105 
 This  module  familiarises  learners  with  ways  in  which  social  science  can  engage  with  communi�es,  the  voluntary  sector 
 and  wider  society  to  contribute  towards  social  and  environmental  jus�ce.  By  drawing  on  examples  from  public  sociology 
 and  applied  psychology,  the  module  will  allow  learners  to  consider  ways  in  which  the  knowledge  and  skills  developed  in 
 academic  disciplines  can  be  applied  to  effect  social  change  in  the  ‘real  world’.  In  par�cular,  learners  will  acquire  skills 
 used  in  public  awareness  raising  and  campaigning  around  social  issues.  With  step-by-step  guidance,  they  will  work  in 
 teams  to  develop  their  own  campaigns.  Guest  speakers  will  offer  their  own  personal  experiences  from  working  in  this 
 sector. Finally, students will be asked to reflect on their own learning and contribu�on to their project teams. 

 Interpersonal and Group Communica�on Skills  A7SS113 
 Over  the  course  of  the  module,  learners  will  explore  the  fields  of  group  facilita�on  and  counselling,  discuss  the  core 
 concepts  and  ideas  associated  with  these  and  will  engage  with  the  main  theories  of0  counselling  and  group  facilita�on. 
 Addi�onally,  learners  will  understand  and  appreciate  the  professional  and  ethical  issues  inherent  in  the  prac�ce  of 
 counselling  and  group  facilita�on  as  well  as  analysing  the  core  principles  and  values  underpinning  successful  counselling 
 and  facilita�on  work  with  individuals  and  groups  through  classroom  ac�vi�es  and  the  produc�on  of  wri�en  academic 
 tasks. 

 Advanced Social Research  A7SS111 
 This  module  introduces  the  learner  to  SPSS  which  is  used  to  analyse  quan�ta�ve  data  and  develop  their  knowledge  of 
 the  ways  in  which  the  so�ware  SPSS  is  used  to  analyse  quan�ta�ve  data.  They  will  learn  about  various  graphical 
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 techniques  as  well  as  how  to  compute  descrip�ve  sta�s�cs.  This  module  will  also  familiarise  learners  with  the  principles 
 and  prac�ces  of  qualita�ve  data  analysis.  In  par�cular,  it  will  examine  the  role  and  poten�al  of  technology  in  the 
 qualita�ve  research  process.  Through  a  series  of  classroom  ac�vi�es,  learners  will  develop  their  proficiency  in  u�lising 
 NVivo  so�ware  to  analyse  qualita�ve  data,  as  well  as  develop  their  ability  to  prepare  research  findings  that  appropriately 
 present  social  analysis.  Moreover,  they  will  learn  ways  in  which  to  disseminate  research  findings  and  prepare  quan�ta�ve 
 and qualita�ve research reports through the produc�on of a wri�en academic task. 

 Contemporary Inequali�es  A7SS109 
 In  this  module,  learners  will  examine  the  role  of  technology  in  social  research,  specifically  in  terms  of  data  analysis  as 
 well  as  develop  their  knowledge  of  the  ways  in  which  so�ware  is  used  to  analyse  quan�ta�ve  data.  Learners  will  also 
 develop  their  proficiency  in  u�lising  the  SPSS  so�ware  to  analyse  quan�ta�ve  data  as  well  as  develop  their  ability  to 
 prepare  reports  that  appropriately  present  social  research  analysis.  Moreover,  they  will  learn  to  analyse  research  data  in 
 the field of social science through classroom ac�vi�es and the produc�on of a wri�en academic task. 

 Media and Iden�ty  A7FM112 
 This  module  reflects  the  importance  of  cultural  iden��es  as  a  concept  in  both  the  form  and  content  of  new  and 
 tradi�onal  media.  The  study  of  iden�ty  intersects  with  theories  of  representa�on,  audience  and  ideology.  The  module 
 explores  what  is  meant  by  ‘iden�ty’  (our  own  and  the  concept  in  general)  by  considering  the  various  social  factors  which 
 make  up  individual  iden�ty  and  the  ways  these  are  represented  in  popular  media.  These  factors  include  norma�ve 
 no�ons  of  gender,  race  and  ethnicity,  sexual  preference  and  affilia�on,  social  class,  and  na�on/region.  We  will  also 
 explore  how  such  reduc�ve  categories  can  be  expanded  on  and  transcended.  These  circula�ng  representa�ons  are 
 analysed through the study of selected popular television and film texts each week. 

 Poli�cs in the Modern World  A7SS114 
 This  is  an  intermediate  level  module  that  equips  students  to  explore  how  poli�cal  ideas,  ins�tu�ons  and  processes  help 
 to  govern  our  world.  By  studying  the  module,  the  student  will:  acquire  knowledge  and  understanding  of  key  poli�cal 
 debates,  and  apply  these  to  their  understanding  of  the  contemporary  social  world;  gain  the  ability  to  explain  and 
 evaluate  issues  of  ethical,  social  and  poli�cal  policy  and  public  concern,  and  assess  their  impact  on  real-world  ins�tu�ons 
 and  events.  They  will  also  develop  their  prac�cal  and  transferable  skills  as  a  cri�cal,  independent  learner.  The  module  is 
 organised  into  three  short  blocks  of  study:  Block  1  introduces  the  module  by  addressing  the  following  ques�ons:  ‘What  is 
 poli�cs?’,  ‘Who  does  poli�cs?’,  ‘Where  is  poli�cs  done?’  Block  2  explores  poli�cal  concepts  and  shows  how  ideas  shape 
 how  we  think  about,  talk  about  and  prac�se  poli�cs.  Block  3  helps  the  student  to  inves�gate  global  poli�cs  by  looking  at 
 the  interrela�onship  of  the  ‘na�onal’  to  the  ‘interna�onal’,  and  the  ‘local’  to  the  ‘global’.  In  doing  so,  the  student  will 
 discover  some  connec�ons  across  blocks,  look  back  at  previous  blocks  through  a  fresh  ‘lens’,  and  consolidate  their 
 understanding of the module as a whole. 

 Audio for Podcas�ng, Performance and Radio  A7FM129 
 This  module  aims  to  enable  learners  to  understand  the  centrality  of  format  and  scrip�ng  in  radio  performance  and 
 podcas�ng.  They  will  enhance  their  research  exper�se  and  ability  to  iden�fy  reliable  sources  for  different  genres,  as  well 
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 as  move  from  conscious  to  cri�cal  listening.  They  will  also  develop  the  technical  skills  and  sound  competence  to  produce 
 a  radio  show  or  podcast;  create  a  template  that  integrates  crea�vity,  technical,  editorial  and  wri�en  skills;  and 
 demonstrate an understanding of the technical exper�se suitable for professional broadcast. 

 Camerawork  A7FM101 
 This  module  will  introduce  learners  to  the  basics  of  film  produc�on,  camerawork,  digital  edi�ng,  sound  recording  and 
 edi�ng,  and  direc�ng,  as  a  pathway  towards  delivering  a  short  documentary  or  fic�on  film.  Small  groups  of  4-5  students 
 will  work  on  films  within  focused  teams,  each  taking  on  technical  and  crea�ve  roles.  Time  management  will  be  essen�al. 
 Though the prac�cal component involves teamwork, learners will also be involved in cri�cal reflec�on throughout. 

 Exploring Popular Culture  A7FM107 
 This  module  introduces  a  number  of  key  terms  and  concepts  which  provide  crucial  linchpins  to  the  way  we  understand 
 and  experience  popular  culture.  The  module  prompts  learners  to  take  a  ques�oning  look  at  the  familiar  yet  strangely 
 intriguing terrain of popular cultural texts. 

 Professional Prac�ce: Project Management  A7FM109 
 The  course  will  provide  a  working  knowledge  of  the  role  of  the  opera�ve  and  line  producer  in  pre-produc�on  through 
 post-produc�on  on  a  film,  television  or  new  media  project.  Included  in  the  process  will  be  produc�on  planning, 
 budge�ng,  scheduling,  business  considera�ons  and  post-produc�on  process  management.  Learners  will  execute 
 producing fundamentals as producers on student produc�ons. 

 Scriptwri�ng and Development  A7FM103 
 This  module  focuses  on  script-wri�ng  for  drama  /  TV.  It  emphasizes  individual  coaching,  group  analysis,  reader  response 
 and  class  exercises.  Students  will  both  analyse  and  write  plots,  dialogues,  characters,  etc,  as  part  of  their  learning 
 process.  Both  analy�cal  and  prac�cal  exercises  will  help  students  master  the  techniques  of  scriptwri�ng.  By  the  end  of 
 the  course,  students  will  have  developed  their  reading  and  analy�cal  skills  as  well  as  their  individual  talents  as 
 scriptwriters.  At  the  same  �me,  student  presenta�ons  will  be  encouraged  to  build  confidence  and  raise  self-awareness 
 where language usage is concerned. 

 So�ware 2: Anima�on, Titles and Publishing  A7FM105 
 This  module  guides  learners  through  the  post-produc�on  and  finishing  process  of  crea�ng  and  finalising  a  completed  film 
 or  media  project  using  industry-standard  so�ware.  The  module  will  prepare  learners  to  act  as  mo�on-graphics 
 professionals  to  finish  and  add  to  the  work  of  other  professionals  such  as  website  designers,  and  visual  effect  ar�sts  for 
 post-produc�on on digital films, DVD, video, and the web or on mobile devices. 
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 Year 3 

 Behaviour Science  A8PS104  1 

 Learners  will  be  equipped  with  the  knowledge,  skills  and  abili�es  to  acquire,  understand  and  appraise  the  principles  of 
 behaviour  science  and  the  applica�ons  of  such  principles  to  a  wide  range  of  environmental  contexts.  The  module  will 
 include  an  overview  and  discussion  of  behavioural  principles,  how  these  principles  integrate  with  environmental  control, 
 and how these principles underpin development of adap�ve and maladap�ve behaviour. 

 Health Psychology  A8PS110  1 

 This  module  provides  an  introduc�on  to,  and  cri�cal  evalua�on  of,  the  main  approaches  within  the  health  psychology 
 field,  including  the  bio-psycho-social  model.  In  addi�on,  this  module  inves�gates  the  mind  and  body  rela�onship  through 
 cri�cal  examina�on  of  relevant  health  research.  The  tradi�onal  domain  of  health  psychology  will  be  explored  in  a  way 
 that  encourages  learners  to  apply  their  learning  to  date  to  specific  health-related  outcomes.  Learners’  cri�cal  thinking 
 will  be  exercised  through  examina�on  of  current  controversies  in  the  physical  health  realm  in  the  context  of  the 
 biopsychosocial approach. 

 Contemporary Criminology  A8SS111 
 The  Contemporary  Criminology  module  is  an  advanced  level  module  that  seeks  to  examine  contemporary  issues  through 
 the  lens  of  criminological  theory.  The  module  is  designed  to  help  the  learners  to  analyse  and  apply  the  founda�onal 
 concepts  of  criminology  studied  in  year  one  and  two  to  new  and  varied  contemporary  sociological  issues.  The  module  is 
 designed  to  help  the  learner  contextualise  evolving  criminality  in  modern  society.  In  summary,  this  module  helps  the 
 learner apply their criminological knowledge to contemporary issues. 

 Cyberpsychology  A8SS107 
 This  module  is  intended  to  develop  learners’  understanding  of  the  ways  in  which  technology  and  society  impact  on  and 
 are  impacted  by  each  other.  As  well  as  gaining  understanding  of  the  history  of  technological  innova�on  and  its 
 applica�on,  earners  will  be  able  to  appraise  both  nega�ve  and  posi�ve  contribu�ons  which  technology  has  made  to 
 society  in  areas  such  as  the  home  and  workplace.  They  will  learn  to  cri�que  developments  in  computer  modelling  and 
 ar�ficial intelligence and evaluate human rights issues in rela�on to surveillance, gaming and social media. 

 Contemporary Social Policy in Ireland  A8SS112 
 This  module  will  introduce  learners  to  key  concepts  and  contemporary  social  policy  issues  within  the  Irish  and  European 
 context.  Key  areas  of  contemporary  social  policy  of  interest  include  housing,  health,  educa�on,  social  protec�on  and 
 personal social services. 

 Sociology of Families, In�macies and Personal Life  A8SS113 
 The  aim  of  the  module  is  to  provide  students  with  a  comprehensive  and  cri�cal  introduc�on  to  the  sociology  of  families, 
 in�macy  and  personal  life’.  It  does  this  by  exploring  the  sociology  of  affec�ve  rela�ons  in  modern  and  late/postmodern 
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 socie�es  with  a  par�cular  emphasis  on  Irish  society,  but  also  making  reference  to  wider  changes  in  western  and  global 
 society in modernity and late-modernity. 

 Environment & Society  A8SS109 
 The  current  climate  and  biodiversity  crises  are  ‘natural’  disasters  caused  by  social,  economic,  and  poli�cal  structures,  and 
 they  have  social,  economic  and  poli�cal  consequences.  This  module  will  familiarise  learners  with  the  causes,  history  and 
 current  state  of  the  crises,  and  the  ways  in  which  various  sociology  can  be  useful  both  in  understanding  the  background 
 and  human  systems  underpinning  environmental  emergencies,  as  well  as  in  presen�ng  poten�al  ways  of  adap�ng.  By 
 drawing  on  the  most  recent  research  and  theory  in  environmental  sociology,  learners  will  be  encouraged  to  analyse 
 issues  not  just  at  a  personal  level,  but  more  importantly  at  the  level  of  society.  Learners  will  also  consider  ways  in  which 
 humans can respond and adapt to the climate and biodiversity emergency, both as individuals and collec�vely. 

 Digital Artefact Crea�on  A8FM111 
 The  aim  of  this  module  is  to  develop  learners’  capacity  to  produce  a  piece  of  crea�ve  visual  work,  as  agreed  by  the 
 supervisor  while  demonstra�ng  an  advanced  knowledge  of  a  chosen  genre  and  styles  of  filmmaking/digital  artefact  and 
 an  opportunity  to  display  advanced  skills  of  crea�ve  expression  and  use  of  audio-visual  technology.  Advance  the  learner’s 
 storytelling  skills  for  the  screen  and  audio  formats.  Provide  the  learner  with  a  crea�ve  space  to  develop  their  own  and 
 others’ works-in-progress. To be able to give and receive construc�ve feedback and respond with reshoots/edits. 

 Professional Prac�ce: Budge�ng & Scheduling  A8FM105 
 Building  on  the  stage  2  module:  Professional  Prac�ce:  Project  Management,  this  module  will  focus  on  the  budge�ng  and 
 scheduling  process  and  its  founda�ons  to  the  success  of  a  film  or  crea�ve  media  project.  Scheduling  (in  conjunc�on  with 
 an  analysis  of  a  script)  will  involve  the  crea�on  and  transfer  of  items  to  a  schedule  using  industry-standard  so�ware, 
 categorisa�on  and  analysis  of  efficiency.  Likewise,  budge�ng  will  generally  occur  before  a  produc�on  is  commissioned  or 
 during  the  commissioning  process.  The  process  requires  an  amount  of  exper�se  and  the  importance  of  an  accurate 
 budget cannot be underes�mated. 

 Screen Theory & Cri�cism  A8FM101 
 The  module’s  content  accommodates  the  old  and  the  new,  the  canonical,  the  classical  and  the  innova�ve,  and 
 importantly  it  responds  to  new  cri�cal  turns  as  they  crystallise.  Its  content  is  thus  highly  dynamic.  The  module  will 
 introduce  learners  to  some  of  the  key  theories  that  inform  the  study  of  the  Screen  (film  and  television)  from  the 
 perspec�ve  of  the  mainstream  and  of  the  margins.  This  will  develop  in  learners  a  cri�cal  and  analy�cal  understanding  of 
 the  rela�onship  between  theory  and  the  study  of  the  screen  and  to  encourage  development  of  skills  in  independent 
 thought,  cri�cal,  reflexivity  and  the  ability  to  relate  this  body  of  theore�cal  work  to  other  modules  in  the  final  year  of  the 
 programme. 

 So�ware 3: SFX, VFX & Project Delivery Protocols  A8FM100 
 Following  on  from  a  stage  two  module,  So�ware  2:  Anima�on,  Titles  and  Publishing,  the  aim  of  this  module  is  to 
 generate  an  apprecia�on  for  the  art  and  tradi�on  of  special/visual  effects  and  foster  an  understanding  of  how 
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 special/visual  effects  are  conceived,  generated  and  produced.  The  module  will  primarily  cover  the  prac�cal  elements  of 
 visual  and  special  effects  using  various  film  clips,  discussion  and  hands-on  work  with  film  and  media  clips.  This  module 
 will  also  teach  the  fundamentals  of  Adobe  A�er  Effects.  Whereby  the  learners  will  become  more  familiar  with  the 
 interface  and  the  concepts  of  the  so�ware  and  will  gain  some  insight  in  the  composi�ng  tools  and  how  they  apply  to  the 
 crea�on  of  visual  effects.  This  module  will  support  another  module  –  Digital  Artefact  Crea�on  –  in  focusing  students  on 
 the post-produc�on and project delivery protocols. 

 Transmedia Prac�ce  A8FM109 
 This  module  will  examine  in  detail  the  interface  between  crea�vity  and  recent  advances  in  digital  technology.  Learners 
 will  analyse  how  digital  has  changed/is  changing  the  way  we  make  media.  Learners  will  also  look  into  the  long  history  of 
 Transmedia storytelling and how those narra�ve techniques operate across the contemporary media landscape. 
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